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BACKGROUND 



Nearly 55,000 people are killed annually on our nation's highways. About 
^ne half of these fatalities are in accidents. caused by the drunk driver. 
The economic cost of drunk driver accident^ is estimated to total in the 
area of 6.4 billion doliars annually. 

Growing concern about the drunk driving problem prompted the U.S. 
Department of Transportation's National Highway Traffic Safety Admin- 
istration to embark upon a high priority program to combat it. Early in 
1971, NHTSA, working with Grey Advertising, Inc., New York, under a 
no— profit, cost— reimbursement contract, launched an extensive three— 
'year public information/communications effort. 

As the program got under vyay, it was clear that the general population had 
no awareness or understanding either of the extent of the problem or of 
its major cause, since all previous public education programs had com- 
municated broadly a "don't drink and drive" message -- advice which was 
too often ignored. 

The core of the problem was the relatively small number (8 million) of 
problem drinkers. Because, realistically, the general public (118 million 
licensed drivers) frequently drives after moderate drinking, the program's 
initial objectives were limited to communicating two basic facts: 

. The problem drinker who drives is the major element of the 
drunk driving problem. 

. The problem of drunk driving is pervasive in qur society. 
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The communication targets were two: 
. The general public 

. Key "influentials", i.e., those professional groups - law 
enforcement, legal and medical — which could be most 
effective in combating the situation. 

The result was a highly integrated communications and action effort, 
utilizing the major forms of advertising media and public n^tormation. 

In addition, special messages were dir'ected at selected population groups 
who were difficult to reach via regular language, idioms or media channels: 

. Ethnic groups 

. Youth 
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OBJECTIVES 



As part of the second phase of the program, in order to measure the prog- 
ress made to date and to develop strategy and approaches for future 
efforts, it became apparent that there was a need to do some major basic 
consumer research. The objectives of the reseaifch were: 

. To measure the accomplishments of the progr* i tp date. 

. To know what actions people were willing to take to stop 
the drunk from driving, and 

. What types of people were willing to take what kinds of 
actions, in order to best focus future public education 
efforts. 

Early in 1974, NHTSA directed Grey Advertising, Inc. tp do the necessary 
research. The assignment was to conduct najor and comprehensive research 
among high school youth and adults, focusing on involvement in potential 
drinking and driving situations, and the attitudes of both groups about 
drunk driving action. 

To answer these questions. Grey undertook two major research studies: 
. An Aduit Study — results reported in thk aocument. 
. A riign Schoo* Youth Study'— reportec in a separate document. 
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SECTION II 



RESEARCH METHOD 




METHOD 



For the adult population a two— phase research program was initiated: 

I. EXPLORATION: To develop the measurement tool 

. Review of Existing Daia 

Relevant data sources* were reviewed to gain insight into 
the problem and to\help develop apf^^opriate screening 
questions for the Incidence Check. i 



idence Check 



An "incidence study" wasTSonducted by a naiional telephone 
probability sample among 507 adults, 21 to 60 years old, 
to establish the frequency of social and businei^ alcohol 
related situations. 

Qualitative Development 



The purpose of this stage was to develop Hypotheses to be 
tested in the-main Measurement Phase, in add^ition, it 
provided us with input as to ihe correct language; to be 
used in the Fact, Attitude and Potential Countermeasure 
batteries in the Measurement Phase Questionnaire. 



For bibliography see the Technical Appendix. 
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II. MEASUREMENT PHASE: To measure the national population 

according to the objectives of the study. 

WHO? 2532 hduseholds were screened for eligible 

adults. 1512 adults between 18-55 were 
administered personal interviews in their 

yhome. 

i ' ■ • ^ 

:! Jn addition^ 1185 households: were screened 
- for eligible college students. 

\ 148 college students were administered 
personal interviews in 25 geographically dis- 
,persed centra! Ipcations. 

WHERE? ' Nationwide, using 75 PSU's in Grey's 

National Probability Sample and 25 / 
. central locations for college interviews.* 

HOW LONG? The average interview took one hour and 
fifteen minutes. 

WHEiN? June-Juiy, 1974. 




* Note: For detailed technical discussion on Sampling Plan see the 
Te(|hnical Appendix. 
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FINDINGS 



WHAT HAS BEEN ACCOMPLISHED BY NHTSA'S PAST EFFORTS? 
MARKET DEFINITION 

. What are the market boundaries? 
. "Who are the A RS- Involved people? \ 
What are their attitudes and knowledge? 
RECOGNITION OF THE POTENTIAL DWI SITUATION 
The nature of the alcohol related situation 
. Recognition of the need to act 
<: . Knowledge of appropriate actions 
MARKET COUNTERMEASURE POTENTIAL 
. Development of dimensions 
. Countermeasure potential 

— In general ■ 

— Rote of the "problem drinker" 

* ■ '1- 

— F^ole of death or maiming o»- :come 

MARKET SEGMENTATION 

Rationale for grouping ARS-involveo people according 
to countermeasures 

Approach used to segment ARS-lnvo.ved indiviauais 
, Countermeasure segments 



15 



11 



A. WHAT HAS BEEN ACCOMPLISHED BY NHTSA'S 
PAST COMMUNICATIONS EFFORTS? 



- HIGHLIGHTS - 



WHAT HAS BEEN ACCOMPLISHED BY NHTSA'S 
PAST COMMUNICATIONS EFFORTS? 

Significant progress has been made since 1971 when the NHTSA public 
information program began in increasing people's awareness of the drunk 
driving problem. It is now seen as a key social issue in the U.S. Over 
three-quarters of adults rate drunk driving as an "extremely" or "ver/' 
important problem. They see it as only slightly less vital than such 
major issues as corruption in government (83%) and inflation (82%). 
(It is important to note that this study was conducted during the su'mmer 
of 1974, a period when coverage of Watergate and the economy domi- 
nated the news in the press and on the airwaves.) In fact, drunk driving 
is now considered by many to be'a more important problem than issues 
like pollution of the environmpnt (69%), alcoholism (67%), the energy 
crisis (65%) or racial conflicts (50%). v ' 

Significant increases have also been registered in the numbers of people 
who realize that problem drinkers cause more fatal accidents than 
social drinkers. Four years ago less than half (47%).of all adults were' 
aware of this fact; today 59% are, a relative gain of 26%. 

There is another very important manifestation of increased popular 
understanding about the magnitude of the drunk driver problem. Jhaf 
is the very marked rise in the public readiness to pay higher taxes to 
support law enforcement prograrrls aimed at coping with drunk driving. 
In 1970, 58% of the people indicated their support for law enforce- 
ment approaches funded by increased taxes. By 1974, this number 
had grown to 85%, a significant proportional .increase of 47%. 
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WHAT HAS BEEN ACCOMPLISHED BY NHTSA-S PAST 
COMMUNICATIONS EFPOflTS? 

(Bm: Total Swnpit) 



% RATING "EXTREMELY" OR "VERY" IMPORTANT - 

• I 



SOCIAL ISSUES: 

CORRUPTION IN GOVERNMENT 
DRUG ABUSE \^ 
CRIME IN THE STREETS 
INFLATION 
Dv^UNK DRIVING 
' POLLUTION OF THE ENVIRONMENT 

t 

, ALCOHGLJSM 
ENERGY CRISIS 
UNEMPLOYMENT 
RACIAL CONFLICTS 




WHAT HAS BEEN ACCOMPLISHED bV NHTSA'S PAST 
COMMUNICATIONS EFFORTS? (CONT'D) 



\ 



TOTAL SAMPLE AGREEMENT 

47% 




PROBLEM DRINKERS 
CAUSE MORE FATAL 
ACCIDENTS THAN 
SOCIAL DRINKERS 



1970 Data* 



1974 Data** 



* Public Information and Program Feasibility Study for Alcohol Countermeasui^^s Program, 
Martin Marietta Corporation, December, 1970. i 
A Strategic Study on Alcohol and Highway Safety, Grey Advertising Inc., JanuU, 1975. 



WHAT HAS BEEN ACCOMPLISHED BY NHTSA'S PAST 
COMMUNICATIONS EFFORTS? (CONT'D) 



TOTAL SAMPLE AGREEMENT 



85% 



58% 




==47% Increase 



PEOPLE SHOULD BE 
WILLING TO SUPPORT 
LAW ENFORCEMENT 
PROGRAMS WITH 
HIGHER TAXES 



1970 Data* 1974 Data" 

* M ^-^ 'nformation an(i Program Feasibility Study for Alcohol Countermeasures Program. 
Martin IViarietta Corporkion, December, 1970. 

A Strategic Study or^ Aliohol and Highway Safety, Grey Advertising Inc., January, 1975. 
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In addition to evaluating the accomplishments of NHTSA's communica- 
tions efforts to date and determining where public attitudes current ly 
stand, the study was designed to obtain researrh^gui dance for deter- ' 
mining future countermeasure strategies and the best means of 
communicating them. This is extremely importa nt for th e pub tic— 
service advertiser who isn't in a position to target his media, but who 
must target his message so as to aid in capturing the attention of 
relevant members of the public. The remainder of the presentation 
deals with these Issues. 
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B. MARKET DEFINITION 

What are the market boundaries? 
Who are the A RS-lnvolved people? 
What are their attitudes and knowledge? 



\ 
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- HIGHLIGHTS - 

Social drinking is a common pattern of behavior indulged in frequently 
by e cross— section of the public. Fully 54% of Americans between 
the st^e^ of 18 and 55 participate at least once a month in social or 
business situations where alcohol is served; they are termed Adult 
ARS-invoived. 

The ARS-'involved group has by far the greatest opportunity to stop 
drunken driving, since they are actively involved in fully 87% of the 
instances where it could occur. Those'most likely to be present at ARS— 
Involved situations are those with the most potential for restraining 
other drunk drivers. In addition, they are most likely to be in a posi- 
tion- themselves, if drunk, of needing to accept similar restraint. They 
are not just innocent bystanders, but are present and actively involved 
at the times and places when and where drunk driving is most likely 
to start. V ' 



\ 



ERIC 



23 



Although this group draws from all ages, education levels,Jncomes, 
occupations, both sexes and all regions of the country, there are some 
variations from the national population. 

— demographically, they tend to skew siightly younger and more 

male. They are also more upscale, and less Southern. 

i 

— psychographically, they are more independent, self— assured 
and willing to help their close friends but not others. Thef . 
are apt to use th§fr own judgement in deciding what to do 
and not to rely on the letter of law for direction. 

— attitudinally^ they tend to be more positive about Icohol 
than do others. 

— behaviorally, they are more apt to be drinkers, and to drink 

^ more when they do drink. In an average week, 60% of them 
drink at least once a week. Almost one— fifth drink on five 
days or more, and when they are at alcoholvrelated social 
{AHS\ occasions, many drink a lot - 70% say they consume 
from three to nine drinks at such affairs. 

. ^ ' . / 

/ 

/ 
/ 

- * / 
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HOW FREQUENTLY DOES THE 18-55 YEAR OLD POPULATION HAVE 
CONTACT WITH THE ALCOHOL RELATED SITUATION? 



(Bate: Total Sample) 



HOW FPIQUENTLY DOES THE 18-55 YEAR OLD POPULATION 
HAVE CONTACT WITH THE ALCOHOL RELATED SITUATION? 



fBase: Total Sample) 




WHAT ARE THE DEMOGRAPHIC CHARACTERISTICS OF 
THE ARS-INVOLVED GROUP? 



(Biise: Total Sample) 



AGE OF 
RESPONDENT 



UNDER 24 



25-3r4 



-44 



45 AND OVER 



28% 



29 



22 



21 



,31% 



29. 



23 



17 



25% 



i28 



21 



26 



Total ARS- Non- 
s Involved Involved 



^S£XOF 
RESPONDENT , 



MALE 



FEMALE 



lotal V^ARS- Kion- 
Involved Involved 



49% 




54% 




44% 








< 










/ 




51 




46 




56 













EDUCATION OF 
RESPONDENT 

I 

SOME/COMPLETED 
COLLEGE 



GRADUATED 
HIGH SCHOOL 



SOf^E mGH SCHOOL 

ciGHTH GRAOE 
OR LESS 



28%, f 



42 



18 : 



12 



37% 



42 



14 



'17% 



44 



22 



17 



OCCUPAT.ION OF 
RESPONDENT* 



— -PROFESSIONAL/ . 
MANAGER^/^L 
WHITE COLLAR 

CLERICAL/SALES 

SKILLED 

BLUE COLLAR 



Totel ARS-' Non- 

, Involved Involved - 



-UNSKILLED 



HOMEMAKERS 



OTHERS 



16% 



14 



ir 



17 



27 



15 



20% 



16 



11 



16 



24 



13 



12% 
11 



10 



18 



32 



17 



Total ^ ARS~ Non- 
Involved Involved 



*Does not Include those respondents currently in college. 
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WHAT ARE THE DEMOGRAPHIC CHARACTERISTICS OF 
/ THE ARS-INVOLVED GROUP? 



(Base; Total Sample)^ 



23 



EDUCATION OF 
HEAD OF HOUSEHOLD 



SOME CO^vfPLtTED 










20% 




COLLEGE 


30% 




39% 














/ 

/ 














/ 

/ 


38 




GRADUATED 












HIGH SCHOOL 


38 


















38 
















23 
















SOME HIGH SCHOpL 


18 














15 




















EIGHTH GRADE 










19 ' 




OR LESS 


14 




8 






t 


Total 


ARS-^ 


Non- 



Involved Involved 



OCCUPATION OF 
HEAD OF HOUSEHOLD 



r 



PROFESSIONAL/ 
MANAGERIAL 



WHITE COLLAR 

' CLERICAL/SALES 

j- SKILLED 

BLUE. COLLAR 



L 



■UNSKILLED 
HOMEMAKER 
OTHER 



3) 



25% 



12 



20 



24 



16 



32% 



13 



20 



20 



13 



20% 



21 



27 



19 



Total ARS-~ Non- 
Involved- Involved 



HOUSEHOLD INCOME 



$20,000 AND OVER 
$15,000 $19,999 

$10,000 $1*4,999 
UNDER $10,000 



15% 



15 



29 



41 



20% 



17 



29 



34 



9% 



15 



29 



47 



Total ARS- Non- 
Involved involved 



REGION 



NORTH EAST 



NORTH CENTRAL 



SOUTH 



WEST 



24% 



28 



31 



17 



27% 



32 



22 



19 



20% 



23 



41 



16 



Total ARS- Non-^ 
Involved Involved 
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HOW DID WE DETERMINE THE PERSONALITY PROFILE 
OF THE ARS-INVOLVED INDIVIDUAL? 

The personality description was prepared by Grey's consulting 
J psychologist using information derived from a list of 22 self— * 
administered personality inventory ratings obtained frdm each person 
in the study. 

In order to assure an unbiased analysis of the personalities involved, 
independent of their demographic and attitudinal characteristics, the 
psychologist was given bnly the psychological data shown. ' 



WHAT PERSONALITY/LIFESTYLE FACTORS DID WE MEASURE? 



FRIENDLINESS 



AGGRESSION 



DOMINANCE 



CAUTIOUSNESS 



IMPULSIVITY 



SUPPORTIVENESS 
OF FRIENDS 



. I spend a lot of time visiting friends. 

. Trying to please people is a waste of time. (R) 

. Stupidity makes me angry. 

. I do not like to see anyone receive bad news. (R) 

. I feel confident when directing activities of othero. 

. I think it is better to be quiet than assertive. (R) 

. I am careful about the things I cJo because I want 
to have a long and healthy life. 

. I like the feeling of speed. (R) 

. I find that I sometimes forget to "look before 
I leap." 

. Rarely, if ever, do I do anything reckless. (R) 



. I believe in giving friends lots of help/advice. 

. If someone is in trouble, I try not to become 
involved. (R) 



(R) - Phrase wis reversed for Factor Scoring. For full description of 
scoring, see the Technical Appendix. 
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NEED FOR SOCIAL 
RECOGNITION 



ACCEPTANCE OF 
SOCIAL ORDER 



RESPECT FOR LAW 



HELPFULNESS 
TOOTHERS 



AUTONOMY 



When I am doing something, ! often worry about 
what other people will think. 

<- 

I will not go out of my way to behave in an 
approved way. (R) 

I believe society we live in is pretty good the.way 
it is. 

I would make a lot of changes in the laws of this 
country if I could. (R) 

I obey the law even when I am convinced it i$ in 
need of change. 

If I can get away with it, I will break any law 
which I think is bad. (R) 

I enjoy helping people even if I don't know them 
very well. . 

I try to get out of helping other people if ! 
can. (R) 

If I have a problem, I like to work it out alone. 

I usually iry to share my problems with some- 
one who can help me. (R) 



(R) = Phrase was reversed for Factor Scoring. For full description of 
scoring, see the Technical Appendix. 



WHAT IS THE PERSONALITY/LIFESTYLE FROFHE 
OF THE ARS-INVOLVED GROUP? 



(Base: Total Sample) 
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COMPARED TO 
THE NON-INVOLVED, 
THE ARS-INVOLVED. IS: 



Lower 



DOMINANCE 

AGGRESSION 

FRIENDLINESS " ■ 

IMPULSIVITY 

AUTONOMY - 

SUPPORTIVENESS 

ACCEPTANCE OF SOCIAL ORDER 

NEED FOR SOCIAL RECOGNITION 

HELPFULNESS 

CAUTIOUSNESS 32 
RESPECT FOR LAV/. 35 



15 



20 



Higher 

23% pts. 



15 



11 



<d 
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THE PERSONALITY PROFILE OF THE 
ARS-INVOLVED INDIVIDUAL 



As compared with other adults in the population, the ARS— Involved 
individual is more self— assured «and less apt to depend on others for 
recognition and approval. 

While he is a friendly and sociable individual who will not hesitate to get 
involved and take action in relevant situations, his willingness to be sup- 
portive of others is more limited to those close to him. He is not as con- 
cerned with being helpful to those beyond his immediate circle, * 

In terms of the action which he can be expected to take, he will be 
guided by his own judgement in the immediate situation, and will xiot 
be strongly influenced by the law, per se. 

/ 
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WHAT IS THE PERSONAL DRINKING BEHAVIOR OF THE ARS-INVOLVED GROUP? 

(Base: Total Sample) * 



TOTAL 
SAMPLE 



ARS-INVDLVED 



COMPARED TO THE 
ARS-INVOLVED, THE 
NON-INVX)LVED IS: 




65% CURRENTLY DRINK ALCOHOLIC BEVERAGES 



TYPE OF BEVERAGE MOST 
FREQUENTLY CONSUMED: 

WINE 



33 



58 



tlQUOR 



BEER 




-47% pts. 



+ 3 



- 5 



T 2 



5 
31 

42 



19 
3 



NUMBER OF DRINKS IN AVERAGE 

SOCIAL ARS: 

NONE ' 

10fl2DHINI<S 



30R 4 DRINKS 



5T09DRINKS 
■ 10 OR MORE 




+ 9 
+15 

-10 

-11 

- 3 



ERIC 

/ • 
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WHAT IS THE PERSONAL DRINKING BEHAVIOR OF THE ARS-INVOLVEO GROUP? (CONT'D) * 



(Bim: Total Sample) 



TOTAL 
SAMPLE 



27 



24 



3S 



14 



ARS-INyOLVED 



65% CURRENTLY DRINK ALCOHOLIC BEVERAGES 



NUMBER OF DAYS DRANK IN PAST WEEK 



NONE 



IDAY 



2 TO 4 DAYS 



50R MORE 



COMPARED TO THE 
ARS-INVOLVED. THE 
NON-INVOLVED IS: 




-47%pt$. 



+29 ( 



/ 

4 1 



-16 



-15 



MOST ON ANY ONE OF THESE DAYS 



41 



28 



31 



10R2DP.SNKS 



3OR40RINKS 



50R MORE 




)61% 



+ 8 



+ 4 



-12 
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RECOGNITION OF THE POTENTIAL DWI SITUATION 



. The nature of the alcohol related situation 
. Recognition of the need to act. ^ 
, Knowledge of appropriate actions 
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-HIGHLIGHTS- 

A 

RECOGNITION OF THE POTENTIAL DWI SITUATION 



Alimost all ARS— Involved individuals participate in social drinking 
situations, for the most part consisting of drinking in mixed company. 
The majority of drinking situations take place in the home ~ their 
own or fnend's - though an important minority (40%) occur in public 
places. 

It is not reluctance to take action, get involved or interfere, that inhibits 
the majority of people from trying to prevent someone who has been' 
drinking too heaviiy from gettmg behind the wheel. Rather it stems 
from their difficulty in identifying the potential drunk driver and then 
knowing what to do. 

— Among ARS— Involved adults, when asked if they had found 
themselves in a potential drunk^riving situation during the 
past year, a large majority (57%) did not feel that they had. 
Given the group's regular pattern of weekly frequency of 
drinking and the large amounts of alcohol consumed over a 
year's time, this was obviously a statistical impossibility. 
They simply had not perceived themselves to be involved in 
this type of problem, probably in large part because they 
didn't recognize it, 

- In facjt, people realize they often don't know how to tell 
when' others are drunk. For example, 70% of people know . 
that ''a person can be drunk and still not stagger or slur his 
speech." And only 39% think it is easy to tell if a person is 
drunk, even if you don't know him well. 
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— Further, they do not know, what to do when faced with a drunk 
driver prospect. Thjs is due to the many popular miscprrcep- 
tiohs about impairment of driving ability due to alcohol. They 
include the beliefs (incorrect) that: "mixing di,fferent kinds of 
drinks can increase the effect of alcohol" (80%); "a can of 
beer (or a glass of wine) is less intoxicating than an average 
drink of liquor" (70%); "a cold shovyer"(68%) or "drinfei(ig 
black coffee" (52%) can "sober a person up." 

However, once ARS— Involved adults perceived they were in a possible 
drunk driver situation, three out of four took action to forestall it. 

— the actions which were taken tended mainly to be with close 
friends or relatives, both in home and public drinking 
environments. 

the actions which were taken tended jto involve driving, rather 
than other types of after— the— fact countermeasures. Physical 
actions of restraint were taken by only one out of five of 
these ARS— Involved persons. 

— those ARS— Involved individuals who did not take action failed 
to do so mainly because they tJidn't know how to cope with 
the situation. 
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^hAT is the nature Of THE ABS-INVOLVED GROUP'S 
CiDNTACT WITH THE ALCOHOL ftELATED SITUATION? 



FREQUENCY OF ARS CONTACT 



* MORE THAN TWO TIMES A WEEK 



ONCE A WEEK 



ONCE EVERY TWO OR 
THREE WEEKS 



(Base: ARS-> Involved Sample) 

TYPES OF ARS SITUATIONS 



/ 



ONCE A MONTH 



29% 



27 



24 



20 



$6% 



ONLY SOCIAL 



71% 



BOTH BUlSlNESS 
ANO SOCIAL 

ONLY BUSINESS 



ARS-lnfvolved 



27 



)9£ 



MALE DRINKING PATTERNS 
IN SOCIAL SITUATIONS 



ALMOST ALWAYS WITH WOMEN 



ARS-lnvolved 

FEMALE DR1I|KING PATTERNS 
IN SOCIAL SITUATIONS 



MORE WITH WOMEN 



MORE WITH MEN 




ALMOST.ALWAYS WITH MEN 



MORE WITH Men 

MORE WITH WOMEN 




ARS~lnvolved 

LOCATION OF ARS SOCIAL SITUATIONS 
ANY HOME LOCATION 



ARS-lnvolved 



OWN 


18 




' (57%) 


FRIENDS 


25 


RELATIVES 


14 


ANY BAR/RESTAURANT 




MEAL PRIMARY 








- MEAL NOT PRIMARY 


12 


.[}|^f|f^TIQNAI FVFNT 


' 


i 


ARS-lnvolved 
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WHAT IS THE ARS-INVOLVED GROUP'S EXPERIENCE WITH'THE ACTUAL NEED TO 
TAKE IMMEDIATE ACTION COUNTERMEASURES? 



(Base: ARS-lnvolved Sample) 



3« 



PAST YEAR IN A POTENTIAL DWI SITUATION 




WHEN PERCEIVED, 
TOOK SOME ACTION 



TOOK NO ACTION 



TOOK SOME ACTION 



26% 




ERIC 
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INTHE PERCEIVED SITUATION, WHO ^AS THE POTENTIAL DWI AND WHAT WAS 
THE LOCATION OF THE INCIDENT? 

(Base: ARS- Involved Sample) 



THOSE THAT PERCEIVED THEMSELVES TO BE 
IN THE SITUATION 



RELATIONSHIP TO POTENTIAL DWr 

SOMEONE YOU JUST MET 
CASUAL ACQUAINTANCE 



CLOSE FRfENDOR RELATIVE 





LOCATION OF INCIDENT* 



OWN HOME 



FRIEND'S HOME 



IN A BAR DR PUBLIC DRINKING PLACE 




= In most recent situation, if more than one. 



' WHEN THE ARS-INVOLVED PEOPLE TOOK SOME KIND OF ACTION 

WHAT DID THEY DO*? 



AR5 INVOLVED WHO TOOK 
SOME ACTION 



ACTIONS TAKEN (MULTIPLE RESPONSES) 



OFFERED TO DRIVE THE PERSON HOME 



PHYSICALLY RESTRAINED THE PERSON IN SOME WAY 



TRIED TO DISSUADE THE PERSON FROM DRIVING 




19 



•18 



56 



OFFERED TO LET THE PERSON STAY OVERNIGHT 



ARRANGED FOR ANOTHER DRIVER 



STAYED WITH THE PERSON UNTIL THEY WERE MORE SOBER 



; 6 



* Verbatim response, maior responses reported 
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WHEN THE ARS--INVOLVED PEOPLE DID NOT TAKE ACTION WHAT WERE THEIR 

REASONS* FOR NOT DOING SO? 

(Base: A RS- Involved Sample) 



ARS-INVOLVED WHO TOOK 
NO ACTION 



REASONS NO ACTION TAKEN: 

WASN'T SURE WHAT COULD BE DONE 

THAT PERSON NEVER LISTENS TO ANYONE 

WASN'T SURE HOW PERSON WOULD REACT 

THE PERSON WAS HOSTILE 

AFRAID IT WOULD CAUSE AN UGLY SCENE 

IT WASN'T MY RESPONSIBILITY 

DIDN'T KNOW THE PERSON WELL 

IF OTHERS HAD HELPED, I WOULD HAVE ACTED 

DIDN'T WANT TO LOSE THE PERSON'S FRIENDSHIP 

TOO MANY PEOPLE WERE INVOLVED ALREADY 

WAS AFRAID OF WHAT OTHERS WOULD SAY 

DIDN'T LIKE THE PERSON 

DIDN'T FEEL CLOSE TO THE PERSON 

TRUSTED THE PERSON'S DRIVING ABILITY 

I WAS ALSO DRUNK 




Given list to check, multiple responses allowed 
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D. MARKET COUNTERMEASURE POTENTIAL, 

. Development of dimensions 
. Countermeasure potential 
^ In general 

- Role of the ''problem drinker" as 
focus for countermeasures 

— Role of cteath/maiming outcome as 
focus for countermeasures 



DEVELOPMENT OF COUNTERMEASURE DIMENSIONS 



The 21 countermeasure dimensions reported on in this study were devel- 
oped in the following manner: 

First, a list of five personal action countermeasures which our preliminary 
work indicated were most viable or desirable were combined with three 
location variables and three relationship variables. 



COUN/TERMEASURES 

/ ■ 

Make the suggestion that you drive him home. 

Suggest that they stay overnight at your home. 

Try to take their car keys away. 

Physically restrain them. 

When other measures fail, call the police. 




LOCATIONS 
In your home. 
In a friend's home. 
In a bar or public drinking place. 



RELATIONSHIP 
A close friend or relative. 
A casual acquaintance. 
Someone you just met. 



48 



. 44 



\ 

\ 

This 5x3x3 matrix permitted us to get ratings on the likelihood to take 
action on 45 countermeasure/Iocation/relationship situations. These 
ratings were obtained on a self— administered basis using a 6 point 
"Likelihood bf Doing" sc^ale (from "Extremely Likely" to "Not At All 
Likely"). 

In addition to the 45 immediate actions, "Likelihood To Take Action" 
ratings were also obtained on the same 6 point scale for 15 additional 
countermeasiires which were not divided by person or piece. These were 
pre— planning measures rather than after-the-fact. 

The 60 (45 + 15) counttrmeasures and countermeasure situations were 
then computer factor analyzed on the basis of the willingness that people 
had shown to take them. Factor analysis is a statistical technique which 
examines correlations between variables and objectively groups them on 
this basis, in this case clustering similar sets of actions people will take. 
Additionally, the factors were examiiied based on rating patterns and 
further refined using marketing judgements to produce the final 
structure. 
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Using this analysis we have been able to reduce the list of countermeasures 
to 21 <limenslons, each representing a different set of actions. For pur- 
poses of this presentation we have divided these into two groups. 

12 immediate action countermeasures 

. 9 pre— planning or general countermeasures 

■/ 

These 21 countermeasures contain within themselves all of the original 
60 elements.* - 



* For a more detailed analysis of the specific procedure see the 
Technical Appendix. 



5J 
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COUNTERMEASURE FACTORS 

I. IMMEDIATE ACTION 

The twelve immediate action countermeasures have been further 
divided into three areas: 

A. Offers to Help - 1 Dimensions 

B. Physical Intervention — 4 Dimensions 

C. Legal Intervention — 1 Dimension 

II. PRE-PLANNING 

The nine pre-planning countermeasures have been divided into 
two areas: 

A. Home Planning — 6 Dimensions 

B. Community Actions — 3 Dimensions 



I' 
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lA. OFFERS TO HELP - 7 DIMENSIONS 

Factor: OFFER TO DRIVE HOME/A CLOSE FRIEND OR 
RELATIVE/ANY LOCATION 

. Drive a close fribnd or relative from your own home. 

. Drive a close friend or relative from a friend's home. 

. Drive a close friend or relative from a bar or public 
drinking place. 

Factor: QFFER TO DRIVE KOME/CASUAL ACQUAINTANCE OR 
SOMEONE YOU JUST MET/OWN OR FRIEND'S HOME 

. Offer to drive a casual acquaintance from your own home. 

, Offer to drive a casual acquaintance from a friend's home. 

. Offer to drive someone you just met from your own home. 

. Offer to drive someone you just met from a friend's home. 

Factor: OFFER TO DRIVE HOME/CASUAL ACQUAINTANCE OR 
SOMEONE YOU JUST MET/BAR 

. Offer to drive a casual acquaintance from a bar. 

. Offer to drive someone you just met from a bar. 

Factor: INVITE TO STAY OVER/CLOSE FRIEND OR RELATIVE/ 
ANY LOCATION 

. Invite a close friend or relative to stay over when in your 
own home. 

. Invite a close friend or relative to stay over when in a 
friend's home. 

. Invite a close friend or relative to stay over when in a 
bar, etc. 
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Factor: INVITE TO STAY OVER/CASUAL ACQUAINTANCE OR 
SOMEONE YOU JUST MET/OWN OR FRIEND'S HOME 

Invite to stay over a casual acquaintance when iii your 
own home. 

Invite to stay over a casual acquaintance when in a 
. friend's home. 

. Invite to stay over someone you just met when in your 
own home, 

. Invite to stay over someone you just met when in a 
friend's home. 

Factor: INVITE TO STAY OVER/CASUAL ACQUAINTANCE OR ' 
SOMEONE YOU JUST MET/BAR ' 

. Invite to stay over a casual acquaintance when iq a 
bar, etc. \ 

. Invite to stay over someone yoy just met when in a 
bar, etc. 

Factor; CALL A TAXI FOR A PERSON WHO DRANK TOO MUCH 
. Call a taxi for a person who drank too much. 
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IB. PHYSICAL INTERVENTION - 4 DIMENSIONS 

TAKE THE KEYS AWAY OR PHYSICALLY RESTRAIN/ 
CLOSE FRIEND OR RELATIVE/ANY LOCATION 

. Take the keys aWay from a close friend or relative in 
your own home. 

. Take the keys away f rorh a close friend or relative in 
a friend's home. 

' . Take the keys away from a cipse friena or relative in^ 
a bar, etc. 

. Physically restrain a close friend or relative in your own 
home. 

. Physically restrain a close friend or relative in a friend's 
home, 

, Physically restrain a close friend or relative in a bar, etc. 
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TAKE THE KEYS AWAY OR PHYSICALLY RESTRAIN/ 
CASUAL ACQUAINTANCE/ANY LOCATION 

. Take the keys away from a casual acquaintance in your 
own home. 

Take ti^e keys away from a casual acquaintance in a 
friend's home^ 

. Take the keys uway from a casual acquaintance in a 
bar, etc. 

. pfiy^ically restrain a casual acquaintance in your own [lomo 

' . Physically restrain a casual acquaintance in a friend's hprrip. 

r]iv/bically restrain a casual acquaintance in a bar. etc. 

TAKt THt KEYS AWAY/SOMEONE YOU JUST MET/ 
ANY LOCATIOi\i ' - 

. Take the krys away from someotie you just met .n your 
own home. . ' 

.. "^v^ T.ike the* knys away* from someone you just met m'a 
friend's home. • * 

" lake tlu: keys away from someone you just met in a bar, etc 

PHYSICALLY RESTRAIN/SOMEONE YOU JUST MET/ 
ANY LOCATION 

, Physicdllv restrain someone you just mot in your own liorrio. 

. Pliysicaliy u.»straui sor^ieone you just met in a friend's home. 

. Phystcatty restrain somt?one you just met in a bar, etr.. 



IC. LEGAL INTERVENTION - 1 DIMENSION 

• Factor: * CALL THE POLICE/ANY PERSON/ANY LOCATION 

, Call the police for a close friend or relative in your own 
homp. 

. Call the police for a close friend or relative in a frien^Ts 
home. 

. Call the police for a close friend or relative in a bar, etc. 

. Call the police for a casual acquaintance in your own 
home. 

. Call the police for a casual acquaintance in a friend's 
home. 

. Call the police for a casual acquaintance in a bar, etc. 

. Call the police for someone you just met in your own 
home. 

. Call the police fof someone you just met in a friend's 
home. ^ 

. Call the police for someone you just met in a bar, etc. 
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HA. HOME PLANNING - 6 DIMENSIONS 

Factor: PLAN TO SERVE FOOD AT A PARTY WITH THE DRINKS 
TO REDUCE THE EFFECTS OF ALCOHQL 

. Plan to serve food at a party with the drinks, etc. 

Factor: EXCLUDE A HEAVY DRINKER FROM PARTIES, OR 

REFUSE TO SERVE MORE DRINKS TO A GUEST WHO 
IS BECOMING INTOXICATED 

. Exclude heavy drinkers from a party. 

. Refuse to serve a guest who is becoming intoxicated. 

! 

Factor: ATTENdIoR HOST A PARTY WHERE NO ALCOHOLIC 
BEVERi^GESs^^RE SERVED 

. Attend a party where no alcoholic beverages are served. 

. Host a party where no alcoholic beverages^^e served. , 

Faf;tor: PLAN A PARTY WHERE DRINKING IS CUT OFF ATX 

CERTAIN HOUR AND REPLACED WITH NON-ALCOHOLiC 
BEVERAGES AND FOOD 

\ 

. Plan a party where drinking is cut off at a certainx|iour, 
etc. ^ ^ - \ 



Factor: AS A HOST/HOSTESS. PLAN FOR SOBER TRANSPORTATION 
OR A PLACE TO STAY FOR PARTY GUESTS 

. As a host provide sober party transportation. 

. As a host plan to provide overnight lodging for guests. 

Factor: IN THE PARTY SITUATION, MAKE USE OF FAVORS THAT 
URGE RESPONSIBLE DRINKING OR A TEST DEVICE THAT 
^WOULD INDICATE IT WAS DANGEROUS TO DRIVE 

. As a host make use of anti-drunk driving party favors. 

. Make use of a test device that would indicate when it 
was dangerous to drive. . 
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H8. COMMUNITY ACTIONS - 3 DIMENSIONS 

Factor: TREAT SERIOUSLY ANY CONVERSATION ON DRINKING 
AND DRIVING, PARTICULARLY WHEN PEOPLE ARE 
TREATING IT LIGHTLY 

. Treat seriously any conversation on drinking and 
driving, etc. 

Factor: REPORT TO AUTHORITIES STORES OR BARS THAT SELL 
ALCOHOLIC BEVERAGES TO l\^INORS 

. Report to authorities stores or bars, etc. 

Factoij: WORK IN THE COMMUNITY TO SET UP A "PARTY BUS" 

SYSTEM OR TO MODERATE THE EXPOSURE OF ALCOHOL 
USE ON TELEVISION 

. Subscribe to a community "Party Bus" system. 

. Work to moderate the exposure of alcohol on 
television. 
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- HIGHLIGHTS - 
MARKET COUNTERMEASURE POTENTIAL 

While the ARS-lnvolved group shows a high degree of willingness to 
take certain countermeasures in general, immediate action measures are 
more likely to be considered than pre-planning measures. The two 
countermeasures showing highest potential are: 

- offering to drive a ciose friend or relative 

- offering to let a close friend or relative stay over. 

They are less likely to take physical actions or those involving someone 
other than a close friend or relative. 

They are not likely to call the police, even as a last resort. 

Of the pre-planning countermeasures, only one offered high potential. 

- plan to serve food with drinks at a party. 
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Potential for countermeasure action is limited when the drunk is 
characterized as a problem drinker. 

— only 48% of the ARS-lnvolved adults say th&y kr\ow 
or come in contact with a problem drinker. 

— people are less likely to take physical action counter- 
measures against the problem drinker, or offer to let 
him stay over, 

— the image most people have of a problem drinker is 
one of deep-seated physical and emotional difficulties, 
far beyond that which can be affected in a social 
situation. 

Recognition that a possible result of drunk driving is an accident where 
someone is killed or seriously maimed is far from universal. This is 
particularly true when the DWI is a social drinker. However, when death 
or serious injury is believed to be a probable outcome o< DWi, iikelihood 
to take countermeasures is enhanced. 
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WHAT PROPORTION OF THE ARS- 

(Base: 



INVOLVED KNOW A PROBLEM DRINKER? 
Total S«mple) - 




6i 



\ 
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WILL THE ARS-INVOLVED GROUP TAKE MORE ACTION WHEN THE POTENTIAL 
DRUNK DRIVER IS CHARACTERIZED AS A PROBLEW DRINKER? 

(Base -^PS -Inyolvpd S.3rnple) 



WHEN A POTENTIAL DRUNK DRIVER IS 
APROBLEM DRINKER 



i^O UNTbRM r. ASURES 

MAKe im b'JGGE57)ON TO THE PcRSC/M fr^AT YOU 
f>.^! vt HIM -^OMe 



3UCGESI 10 "HE. PERSON THAT HE STAY OVER- 
M .:hT a* f Oun HOME 



TR^ rC TA^-r ^HriR CAR KEYS AWAY IF THGY 
INSIST ON CRtViNG 



PH". L-: I V/.' riAIN THEM IF THEY 

K-iS/^T ON OR i VIM. J 



OTHEft ^^LASUHES FAIL CALL POLICE 
TO i ",EV£\T THEIR DRIVING 



Less Likely To Act 



15% 







21 




More Likely To Act Difference 



19% 



15 



25 



+ 4%pts. 



-12 



- 3 



-18 



+ 4 



-6 
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WHY ARE PEOPLE LESS LIKELY TO ACT FOR THE PROBLEM DRINKER? 

(Base: ARB- Involved) 



% Rating "Extremely" Or "Very" Likely To Have Charkteristjc 



THINK PROBLEM DRINKER: 

IS ADDICTED TO ALCOHOL 
CAN NOT CONTROL HIS DRINKING 
FREQUENTLY HAS FAMILY PROBLEMS 
DOESNT RECOGNIZE HIS PROBLEM 
FREQUENTLY DRIVES AFTER HEAVY DRINKING 
NEEDS PSYCHIATRIC CARE 

LOOKS AND ACTS NORMAL, EXCEPT WHEN DRINKING 

CAN NOT HOLD A STEADY JOB 

IS A HOSTILE PERSON WHEN DRUNK 

HAS REPEATED ARRESTS FOR DRUNK DRIVING 

TENDS TO BE ANTI-SOCIAL 

HAD PARENTS WHO DRANK TOO MUCH 

IS A LOT OF FUN AT PARTIES 



ARS-INVOLVED 



\ 



78% 
75 



69 

68 
65 



54 
53 



45 
40 

37 



26 



18 



6(> 



WHAT COUNTERMEASURES WILL THE ARS-INVOLVED GROUP DO 
FOR THE PROBLEM DRINKER? 

(Base: ARS-lnvolved Sample) 



- % Rating "Extremely" Likely To Do 



COUNTERMEASURES: 



URGE THE PROBLEM DRINKER TO GET INTO SELF- 
HELP PROGRAMS 

DON'T OFFER THE PROBLEM DRINKER A DRINK 

DON'T INVITE TO SITUATION WHERE ALCOHOL 
ISSERVED ' 

TAKE KEYS AWAY FROM THEM IF THEY INSIST 
ON DRIVING 

REFUSE TO PROTECT HIS PROBLEM FROM 
FRIENDS AND EMPLOYERS 



PHYSICALLY RESTRAIN IF THEY INSIST ON DRIVING 

WORK WITH ORGANIZATIONS DEALING WITH 
THE problem" 

WHEN OTHER MEASURES FAIL, CALL THE POLICE 
TO PREVENT THEIR DRIVING 



ARS-INVOLVED 



17 



16 



15 



14 



41% 



35 



28 



27 
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WHAT fROTORTION OF THE ARS-INVOLVED GROUP BELIEVED IN THE 
LIKELIHOOD* OF AN ACCIDENT WHERE SOMEONE IS KILLED OR 
MAIMED AS A RESULT OF DWi? 



(Baic: ARS-lnvolv«dSamplt) 



WHEN DWI DRIVER IS: 



LtKELIHOODOF 
"DEATH/MAIM" 
OUTCOME 



Probltm Drinktr 




T— nagtr 



Social Drinker 




• Persons rtiing any likelihood 
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E, MARKET SEGMENTATION 

Rationale 
. Approach 
' . Countermeasure segments 
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RATIOMALE FOR GROUPING ARS-INVOLVED 
PEOPLE ACCORDING TO COUNTERMEASURES 

For public service advertisers lil<e NHTSA^hose possibilities for media 
selection are limited, targeting by message selection and tone of voice are 
particularly crucial. Traditionally, markets have been siib-divided on the 
basis of consumer demographics or other characteristics such as b^avior. 
Such market divisions are severely limited in their marketing utility in that 
they usually provide no guidance on the crucial issue of wliat to say to 
consumers.in the communication efforts in order to persuade them to act. 

It can be shown, however, that attitudes determine behavior.* Therefore, 
they represent a more viable basis for grouping consumers and targeting 
communication efforts within the total mdrket. We have already examined 
the countermeasure attitudes held by the ARS-lnvolved as a whole. 
Further segmentation based on these countermeasures enabled us to 
determine whk:h sub-groups existed within the total ARS-lnvolved, and 
what different sets of countermeasure actions they were willing to take, 
in addition, we were able to describe these groups based on their demo- 
graphic, psychological, behavioral and alcohol attitude characteristics. 



• Grey Validation Study, The Grey Marketing and Research Department, 

DuBois, Cornelius, 'T welve Brands on a Seesaw", Advertising Research 
Foundation Procetsdings, Annual Conference, 18S7. 
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APPROACH USED TO SEGSV3ENT 
ARS-^SNVOLVgD INDJVfDUALS 



16 order to segment ARS-involved people on the basis of sets of counter- 
n;ieasures they aw willing to take, "Q" Segmertati'on analysis was per^_ 
formed on countermeasure responses to isolate and group people whose 
sets of countermeasure responses v^ere highly similar/ 

Four distinct segments of ARS-lnvolved individuals were obt^iined on the 
basis of sets of countermeasure potential common within each group. 

To more completely unde vst/jnd these croups, the seaments were further 
described in terms ot their: 

, Demographic chartcterj^itic- 

. Personality profiles 

. ARS and drinking behavior 

. Alcohol attitudes and knowodu- 

We then named these segments b-s^;d on nn in^hiatson totality 
this information. 



For a more d>itaiied anaiysi*' of -h^- proced;^re sea the 

Technical Appendix. j 
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WHAT DOES THE COMPUTER LOOK FOR 
WHEN DOING A Q SEGMENTATION ANALYSIS? 



lASIC PHRASES 






CONSUMER RATINGS 








EXTREMELY 


VERY 


QUITE 


RATHER 


NOT TOO 


NOT AT ALL 



PHRASE 1 
PHRASE 2 

PHRASE 3 
PHRASE 4 
PHRASE 6 
PHRASE 6 
PHRASE 7 
PHRASE I 
PHRASE 9 
PHRASE 10 
PHRASE 11 



LIKELY TO DO 




RATING PATTERN I 

••••(••••••••••••••I 

RATING PATTERN II 



RATING PATTERN III 
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HOW DOES THE ARS-INVOLVED GROUP SEGMENT? 
(Base: Respondents Who Were In ARS Once A Month Or More) 



SEGMENT 
A 



43% 



SEGMENT 

B - 
27% 



SEGMENT 
D 

■ 12% 



SEGMENT 
C 

18% 
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WHAT PROPORTION OF ALCOHOL RELATED SITUATIONS ARE 
ACCOUNTED FOR BY THE SEGMENTS? 



(Base: ARS-lnvolved Sample) 



SEGMENT D 



SEGMENT C 



SEGMENT B 



SEGMENT A 



12% 



18 



27 



43 



Total 
ARS-lnvolved 
Group 



9% 



13 



32 



46 



Total 
Alcohol Related 
Occasions 
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HOW DO THE SEGMENTS DIFFER ON THEIR 
POTENTIAL FOR COUNTERMEASURES? 

(Base: A RS- Involved Sample) 



Total 
Involved 



B 



H 



H 



M 



M 



M 



H 



H 



M 



M 



© 



V 



H 



H 



M 



M 



H 



IMMEDIATE ACTION 
COUNTERMEASURES 

OFFER TO DRIVE HOME/CLOSE 
FRIEND OR RELATIVE/ANY 
LOCATION 

INVITE TO STAY OVER/CLOSE FRIEND 
OR RELATIVE/ANY LOCATION 

CALL A TAXI FOR A PERSON WHO 
DRANK TOO MUCH 

OFFER TO DRIVE HOME/CASUAL 
ACQUAINTANCE OR SOMEONE YOU 
. JUST MET/OWN OR FRIEND'S HOME 

. TAKE KEYS AWAY OR RESTRAIN/ 
CLOSE FRIEND OR RELATIVE/ANY 
LOCATION 

OFFB^R TO DRIVE HOME/CASUAL 
ACQUAINTANCE OR SOMEONE YOU 
JU^ MET/BAR 

INVITE TO STAY OVER/CASUAL 
ACQUAINTANCE OR SOMEONE YOU 
JUST MET/OWN OR FRIEND'S HOME 

. CALL THE POLICE/ANY PERSON/ 
ANY LOCATION 

. TAKE THE KEYS FROM OR RESTRAIN/ 
CASUAL ACQrAINTANCE/ANY 
LOCATION 

. TAKE THE KEYS AWAY/SOMEONE 
YOU JUST MET/ANY LOCATION 

INVITE TO STAY OVER/CASUAL 
ACQUAINTANCE OR SOMEONE -YOU 
JUST MET/BAR 

. PHYSICALLY RESTRAIN/SOMEONE 
YOU JUST MET/ANY LOCATION 



H = High Potential (50% or more rating "Extremely" Likely) 
M= Moderate Potential (25%-49% rating "Extremely" Likely) 
L = Low Potential (Under 25% rating "Extremely" Likely) 

□ Compared to the total ARS-lnvolved potential increased 
O Compared to the total A RS- Involved potential decreased 



Segment Segment Segment Segment 



D 



L 
L 



H 



H 



H 



© 



M 



H 
H 
M 

M 



H 



H 



78 



HOW DO THE SEGMENTS DIFFER ON THEIR POTENTIAL 
FOR COUNTERMEASURES? 



•.Base: ARB -Involved Sample) 



COUNTERMEASURCS 



••Tetal- ~Se9mefvt~-Se^fl^m---Segmeot_-Segrnent 
Involved A B C D 



H- 



M 

M © 
M © 



PLAN.TO SERVE FOOD AT A PAR! Y 
WITH THE DRINK5:T0 REDUCF THE 
EFFECTS OF ALCOHOL — H - 

TREAT SERIOUSLY ANY CONVERSA- 
TION ON DRINKING AND DRIVING, 
PARTICULARLY WHEN PEOPLE ARE 
TREATING IT LIGHTLY M 

AS A HOST/HOSTESS, EXCLUDE FROM 
PARTIES, OR REFUSE TO SERVE MORE 
DRINKS TO A GUEST WHO IS BE- . 
COMING INTOXICATED M 

ATTEND OR HOST A PARTY WHERE NO 
ALCOHOLIC BEVERAGES ARE SERVED M 

REPORT TO AUTHORITIES STOR.ES OR 
BARS THAT SELL ALCOHOLIC BEVER- 
AGES TO MINORS M 

PLAN APARTY WHERE DRINKING IS 
CUT OFF AT A CERTAIN HOUR AND 
REPLACED WITH NON^-ALCOHOLIC 
BEVERAGES AND FOOD L 

AS A HOST/HOSTESS. PLAN FOR 
SOBER TRANSPORTATION OR A 
PLACE TO STAY. FOR PARTY GUESTS I 

WORK IN THE COMMUNITY TO SET UP 
A "PARTY BUS" SYSTEM OR TO MOD- 
ERATE THE EXPOSURE OF ALCOHOL 
USE ON TELEVISION L 

IN THE PARTY SITUATION. MAKE USE 
OF FAVORS THAT URGE RESPONSIBLE 
DRINKING OR A TEST DEVICE THAT 
WOULD INDICATE IT WAS DANGEROUS 
TO DRIVE L 



-H ^ HiglrPotentml (50% or more rating "Extremely" Likely) 
M= Moderate Potential (25%-49% rating "Extremely" Likely) 

□ Compared to the total ARS-lnvolved potential increased ' 
O" Compared to the t^^ ARS-lnVotved p6teritfat decreased 



M M 



M 



M 



M 



H 



M 



H 



M 



M 



WHAT IS SEGMENT A LIKE? 

Size 

Countermeasure potential 
Demography 
Psychology 
Alcohol attitudes > 
Drinking behavior 
Alcohol knowledge 

Actual experience with potential DWTs 
Problem drinker countermeasures 
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WHAT ARE THE PEOPLE IN SEGMENT A LIKE? 



Segment A is the largest single segment in the ARS'-lnvolved group, 
accounting for 43% of the individuals and 46% of the total ARS occasions. 

Though more passive than other groups/ this segment is willing to offer to 
drive (not just close friends and relatives), invite someone to stay over, or 
call a taxi - if it is the socially acceptable thing to do. Beyond these 
immediate actions, t*-ey will pre-plan to serve food at social occasions 
where alcohol is being served. This group, however, is strongly differen- 
tiated by its retative passivity in that they are much less willing than others 
to consider countermeasures involving physical restraint of even their close 
friends and relatives. ^ 

Socio-demographically, Segment A is about equally divided between males 
and females in the 20 to 45 year age range. They are generally well edu- 
cated and earn better than average incomes, with more than two thirds 
making $10,000 or more. Nearly half hold white collar jobs, with pro- 
-fessional occupations being held by more than a third. 

The alcohol attitudes and knowledge of this segment are fairly typical of all 
the ARS-lnvolved, though they are less likely to believe that people who 
drink are morally^weak. Also, they are somewhat iess knowledgeable about 
the magnitude of dicohol-caused traffic deaths and thfe role of. the problem 
drinker. 

■ 
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In terms of behavior, they are frequently involved in the j^RS situation, 
with more than half of the occasions of their invoivemPCTrtbeing in a home 
environment. While social occasibris accounrfor the majority of their ARS 
involvement, they are slightly more often apt to drink in business s:tuations, 
presumably because of their higher level of professional employment. When 
they are in ARS situations, Segment A respondents (like other ARS-ln- . 
volved individuals) themselves drink moderately heavily. 

Segment A individuals perceived themselves to have been in a potential 
DWI situation and have reported taking action at levels similar to the total 
ARS- Involved group. They are sli^tiy less likely to know a problem 
drinker and less likely to take act^bn (other than driving) if the potential 
DWI is characterized as; a "prob(4m drinker." 

In terms of personality profit Segment A respondents are characterized 
mainly by their passivity and their need to conform to what is socially 
acceptable. In situations which require action for reasons of social con- 
formity they would tend to act, but to rely on their own Judgement re- 
garding the specific actions to take. 

Because Segment A's willingness to get involved is so tied to their percep- 
tion of what is the socially acceptable thing to do, we call them the — 



SOCIAL CONFORMERS 
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WHAT PROPORTION OF ARS-INVOLVED PEOPLE AND 
OCCASIONS IS ACCOUNTED FOR BY SEGMENT A? 



(Base: ARS-lnvolved Sample) 



> . . 46% 

43% ■ 1 ~ 



If 

SEGMENT A 



ARS-lnvolved Alcohol Related 

People Occasions 
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WHAT COUNTERMEASURE ACTIONS DIFFERENTIATE SEGMENT A? 



(Base: A ftS-lnvolved Sample) 



• % Rating "Extremely" Likely To Do 



COMPARED TO BALANCE OF 
INVOLVED RESPONDENTS 
SEGMENT A iS: 



Lower 

, VO Di*jVt:/CASUAL ACuUAiNTAWE OR SOMEONE YOU JUST MET/OWN OR FRIEND'S HOME 
. ^ >^ rO DrUVC/CASUAL ACQuAiNTANCiifc OR SOMEONE YOU JUST MET/BAR 
SvHVi: ?"000 WITH QRJNKS 

,;\V;Ti: T0STAV OVtrf/CASUAL ACQUAiNTANCE OR SOMEONE YOU JUST MET/OWN OR FRIEND'S HOME 
i.-gV.Vc TO STAY OVL r?/CASUAL AGO JAiNTANCE OH SOMEQNE YOU JUST MET/BAR 

Vrv^,AV PHCSLbMStRtOySLY 

TO DrtiVu/CwObc FtiiENDOR RjluATIVE/ANY LOCATIOiy 

.3::^i^HAL SOCIAL ACTfOiviS \ 

M VTti\0, .iOST NO.N- ALCOHOL.\v PArtTY 

P^^OViOt: OVcRNiGHT uODGi.NGr^AJViSPORTATiON FOR GUESTS 
j^nYi>}CA-..i.V fttSTRAIN/SOMtONE YOU JUST tV(£T/AMY LOCATION 

■V, 

H::FU^c to SfcftVE oh EXClUOE from parties someone who drinks TOO MUCH 
.^^I'OarSALto TO IVhNORS ^ 
VA.Ni: KL.YS AV^MY/SOMtONb YOU jUST MtTy AI\Y'L0CATI0N 
H^AN VOCOT-OFF/RtPLAC£ 

;icSThAiN OR TAKE KEYS Px'f^h^ IZfK^^KjfK'^ ACQUAINTANCE/ANV LOCATION 

Call taxj ** ' 

USt Or J-Ou.CE/ANY ?izB30N/ANY LOCA , iON 



Higher 
18 



TOSTAY CVER/OlOSL FRIEND OR RELATIVE/ANY LOCATION 
:-.^Cr.^Ai.\ Cm VAKL keys AWAY/CLOSfc FRIENd'^OR RELATIVE/ANY LOCATION 



65 



9^1 



14 



40 




vii^ ^-^^'^ Povfcrrjai tor SegnicnT 
^ Some Poter.tidi for Socjment 



i.cw r'otentiai tor Segment 
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WHAT ARE THE DEMOGRAPHIC CHARACTERISTICS OF SEGMENT A? 



Abt of 

UNDtR 20 
70 '24 



26 34 

40 AND OVeR 

EDUCATION OF ' 
RESPONDENT' 

COMPLfcTEOCOLL-EGE 
SOMfc COLLEGE 



CUMt'LtTfcO HIGH SCHOOL 



SOME HIGH SCHOOL 
GRAMMAR SCHOOL 



(Base ARS Involved Sample) 
SEX OF 



30 



27 



22 



15 



9% 



25 



28 



21 



17 



S*gfT>«nt A Balance Of 
|nv^?jved 



21% 



22 



40 



12 



13% 



20 



42 



16 



$«gm«nt A Balar>cedf 
Involved 



INCQMEOF 
HOUSEHOLD 

$20;000 ANOOVeR 



$15,000 $19,999 



$10 000 $14,999 



UNDCR $10 000 




21% 



29 



35 



Se^dPt A ' Balance Of 
Involved 

'UcM>s not .ciciude those curreiViiy '.n coi|e<)« 
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RESPONDENT 



MALE 



FEMALE 




OCCUPATION OF 
RESPONDENT' 

r PROFESSIONAL/ 
MANAGERIAL 

WHITE COLLAR 

CLEWICAL, SALES 



J SKILLED 

81UE COLLAR 

! — ^UNSKILLED 



HOMEMAKER 



OTHER 



REGION 



NORTH EAST 



NORTH CENTRAL 



. SOUTH 



WEST 
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Segment A Balance Of 
Involved 



24% 



15 



11 



12 



24 



14 i 



n 



18% 



16 



12 



18 



23 
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Segme^t^ A Balance Ot 
involved 



24% 
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22 
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\ WHAT IS THE PERSONALITY/LSFESTYlE PROFiLE OF SEGMENT A? 

iBase: ARS-lnvolved Sample) 



ACCePTANCb OF SOCIAL ORDER 
AUTONOiMY 
RL3PECT FOR LAW 
FRieNDLlNESS 
AGGRESSION 
SUPPORTiVENESS 
NEED FOR SOCIAL RtCOGNiTjON 
CAUTIOUSNESS 
HEuPFOLNESS 
DOMINANCE . 
IMPULSIVITY 



COMPARED TO BALANCE 


OF ARS-i 


NVOLVED 


SEGMENT A IS; 


Lower 


Higher 




J 5% pts. 
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WHAT IS THE PERSONALITY PROFILE OF SEGMEP^T A 



T he members of this group are generally satisfied, even complacent, With 
society as it is. Thay are passive, non - impulsive persons who mind their 
own affairs and would -do what is expected of them socially, but little more. 

Tney are not strongly m'otivated by their need ft)r personal recognition 
m'rough supportiveness of their friends or helpfulness of those less close to 
ihem. Rather, thev seek to avoid situations of personal confrontation. 
They are motivated by a need for social conformity. 

j 1 sum, they louIu be expected to taKe such actions which are Cv)n5idered 
the socuiliy accertabie 'things to do", but they would do little more. In 
those siLuations where tney would act, they would tend to rely on their 
own judgemen: of yvincn actions to take. 
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WHAT IS THE DRINKING BEHAVIOR OF SEGMENT A? 



iBdse A RS- Involved Sample) 



ALCOHOLIC BEVERAGE 
r>nM<:MMPTinN (MOST FREQUENTLVj 



DO NOT CUR 
BENTLY DRINK 



CURHtNTLY DRINK 



9% 



91 



Seqment A 



16% 
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TYPE OF ALCOHOLIC ' 
BEVERAGE rf WUJMED (MOST FREQUENT l>_ 



Balance ot 
tnvoivtni 



WINE 



UQUOR 



BEER 



Seqment A 



9% 
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35 














/ 


bh 













Bdlance ot 
Invoivefi 



NUMBEn DH^NKS AT 
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Segment A 
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Segment A 
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WHAT IS THE NATURE OF SEGMENT A'S CONTACT WITH 
THE ALCOHOL RELATED SITUATION? 



(Base: ARS- Involved Sample) 



FREQUbNCY OF CONTACT 



^WO O.i MORE TIMES A WEtK | 29% 



(jNCt A WttK/ONCE bVERV 
TWO WtfcKS 
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WHAT IS SEGMENT A'S EXPERIENCE WITH THE ACTUAL NEED TO 
TAKE IMMEDIATE ACTION COUNTERMEASURES? 



(Base: A RS- Involved Sample) 



PAST YEAR IN A POTENTIAL DWI SITUATION . WHEN PE RCtr IV L- 0, 
• TOOK SOMF ACTION 




9 
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WHAT PROPORTION OF SEGMENT A KNOW A PROBLEM DRINKER? 



(Base: Involved Respondents) 



KNOW A PROBLEM DRINKER 



KNOW A PROBLEM DRINKER 



DO.NdT KNOW A PROBLE^I DRJNKER 




Segment A 




Balance of 
Involved 
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WJLL SEGMENT A TAKE MORE ACTION WHEN THE POTErsiTiAU 
DRUM;C DRl VSR IS CHARACTERIZED AS A PROBLEM DRIMKER? 



[Base: ARS-Utvo(ved Sample) 



WHEN POTENTIAL DRUNK DRIVER IS A/' 
PROriXM DRINKER ./ 



COUNTFRMEASURES 



Less Likely To Act 



M Ki. TMP SUr.GESTtON TO THE PERSON THAT YOU 



SVGCr.S'" TO THE PtnSON THATH6 STAY QVi-i^NtGHT 
AT YGiiB hOMI- j 



TRY TO r^-^.^t" THEIR CAR KEYS AWAY IP THEY 
INSIST ON DRIVING 



'H /[.ICWLY RESTRAIN THEM IF THEY INSIST ON 



AHi r^ OTHeR MEASURES PAIL, CALL POLICE TO 
P«?\/ENT THEIR DRIVING 



HA' 



8% 



25 



25 



32 V//'^//^. 



21 




Mor e Likely To Act / Difference 
14% ■ + 6% pts. 



/ 



It) 



10 



18 



- 17 



-10 



•22 



- 3 
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WHAT IS SEGMENT B LIKE? 



. Size 

. Countermeasure potential 

Demography"^ 

. Psychology 

. Alcohol attitudes 

. Drinking behavior 

. Alcohol knowledge 

\ . Actu^ experience with potential DWI's 

\ , Problem drinker countermeasures 
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, WHAT ARE THE PEOPLE IN SEGMENT S LIKE? 

Segment B is the second largest group accounting for 27% of the ARS 
group and 32% of the total occasions. The sets of actions that Segment B 
is willing to take mainly involve restraining their friends whose driving 
ability has been impaired by drinking. They are aggressive and motivated 
mainly by strong feelings of friendship. Thus, in addition to their willing- 
nejss to take driving and stay over countermeasures they, nriore than others, 
will physically restrain their close friends and relatives from driving and will 
take their keys away. ' ■ ^ 

*ln terms of pre-planning countermeasures. Segment B members show sub- 
stantially lower potential than other ARS-lnvolved members on any ac- 
tions. While still moderately willing to do so, they would be liKS likely 
than others even to serve food at parties. 

' - . I 
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Demographically, this segment is a predominantly male group with males 
outnumbering females by a two-to-one margin. This is also a young group 
with three out of four of jts members under 35 years of age. This segment 
is slightly less upscale than others in the ARS group with about two-thirds 
having incomes of less than $15,000, with one-third having attended college. 
MemberSvOf thi$ group can be found in all regions of the country, but they 
tend to be overrepresented in the Northeast. / 

The alcohol attitudes of Segment B can be described as even morfi "pro" 
drinking, than those of other ARS— Involved adults. They believe less that 
parents should discourage teens from drinking, that strict law enforcement 
should be supported by higher taxes and that a few drinks are not danger- 
ous when driving. They are also somewhat more susceptible to the common 
misperceptions about intoxication and the sobering-up process. 

More than other ARB-Involved individuals, members of Segment B per- 
ceived they had been in a potential DWI situation, and more of them took * 
action. They tend to know problem drinkers more than do others and are 
slightly less inhibited abojpt taking countermeasures against them. 

- I . ' ■ ■ 
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The members of ihisSegment are in the ARS situation more frequently.than 
others in the ARS group, with one-third of them involved two or more 
times per week, and half of their ARS occasions being in the home. They 
are heavier drinkers than others in the ARS group wi Jh over two-thirds 
having four or more drinks in an average social situation. In terms of bev- 
erage drunk most frequently, they have a much higher preference for beer, 
with over' two-thirds indicating it is their most frequent choice. 

Their personality profir^ suggests that their primary motivation for acting • 
is friendship and affiliation. They are strongly motivated to act on bfehalf 
of their own group members, but not on the basis of broader social 
conscience. They are not only more impulsive but are highly aggressive and 
dominant persons who throw caution to the wind when confronted with 
the potential dwi situation. Thus, they will go so far.as to physically 
restrain their friends from involvement in such situations when necessary. 

Because of. their aggressive personality and willingness to restrain their 
friends, even physically, wlien confronted with the DWI situation, we call 
them the — 



AGGRESSIVE RESTRAINERS 
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WHAT PROPORTION OF ARS-INVOLVED PEOPLE AND 
OCCASIONS IS ACCOUNTED FOR BY SEGMENT B? 



(Base: A RS- Involved Sample) 



32% 



27% 



StGMEr4T B 



ARB- Involved 
People 



Alcohol Related. 
Occasions 
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WHAT COUNTERMEASURf: ACTIONS DIFFERENTIATE SEGMENT 8^ 



iBasf AR3- Involved Sample) 



PattH^ ' txtremt^ly" Likely To Do - 



COMPARED TO BALANCE Or 
INVOLVED fUSr-'ONDEN'f^ 
SEGWtNT 3 IS: 



J :;R TAKE tYS AWAY/CLOSE FRIEND OR REl. ATI VE/ANY LOCATION 

.N^/'te 10 STAY OVER/CLOSE FRIEND OR RELAnVE/ANY LOCATION 
?u'.iH A'fi OR 1 AKE KEYS AVVAY/A CASUAL ACQUAINTANCE/ANY LOCATION 
jri^'i rO DRIVE/CLOSE FRIEND OR RELATtVE/A.NY LOCATION 

.^ ;r: tos^tay oveR casual acquaintance or someone you just met/own or friend's home 

tfrpt TO URJVt/CASUAl ACQUAINTANCE OR SOMEONE YOU JUST MET/BAR 
TAKc KEYS AWAY/SOME ONc YOU JUST MET/A\ - LOCATION 

•rFE' rC DRIVE/CASUAL ACQUAINTANCE nOMEONE YOU JUST MrzI/OWN OR FRIEND'S HOME 
iNVrre Ta:>TAY OVER/CASUAL ACQUAINTANCE OR SOMEONE YCU JUST MET/BAR 
PHYSICALLY RESTRAIN/SOMEONE VOU JUST MET/ANY LOCATION 
MHOVIDE OVERNIGHT tOOGING^TRANSPORTATlON FOR GUF3TS 

CALL TAX' 

ViJr'NEF^AL SOCIAL aVCTIONS 

USE or POLICE ACTION. ANY PERSON/ANY LOCATION 
^i?: n.£ f'.f A'lTM DRINKS 
P.Mf. rn . O: f.Fr/REPLACE 

f,* t >iA '-'.l^K-'S/t Oa EXCLUDE FROM PART.^IS SOMEONE WHO DRINKS 1 00 MUCH 
ATT^N'MIOST NOW AL * OMQL IC P.^RTY 
RcrOMT SALES TO MINORS 
IRE AT PROBLEM SfrRiOUf.^ 



Lower \ Higher 

10 

.0 



.6 



r 



6 



12 
14 

17 



18 



H«9(. Potenual for Segment 
22^ SomePotentlal for Segment 
I^T) Low Potential forj^'gment 
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WHAT ARE THE DEMOGRAPHIC CHARACTERISTICS OF SEGMENT B? 



AGE OF 
RESPONDENT 

UNOfcR 20 



20 24 

25 34 

35-44 

45 AND OVER 



(Base: ARS Involved Sample) 
SEX OF 



; 16% 




C 


/ 

/ 

/ 


26 


• 29 


2B 


28 


■24 


13 


17 


. 14 





<5% 



RESPONDENT 



MALE" 



Segment 8 Balance Of 
Involved 



EDUCATiONOF . 
RESPONDENT* 

COMPttTED COLLEGE 
SOME COLLEGE 

COMPLETED HIGH SCHOOL 

SOME HIGH SCHOOL 
GRAMMAR SCHOOL 



12% 




18% 


21 


21 


*3 


41 


19 




13 


5 







FEMALE 



OCCUPATION OF 
RESPONDENT* 

PROFESSIONAL/ 

MANAGERIAL 




WHITE COLLAR 

I -CLERICAL/SALES 



-SKILLED 



BLUE COLLAR 

JNSKILLED 

HOMEMAKER 
OTHER 



SegiT^ent 8 Balance Of 
Involved 



INCOWE OF 
HOUSEHOLD 

$20,000 AND OVER 
$,15.000 -^$19,999 
$10,000 -$14,999 

UNDER $10,000 



REGION 



21% 



14 



27 



38 



22% 



17 



29 



32 



Segmtnt 8 Balance Of 

Involved 

^Do e s n o t iactudrihos^ currently in college. 



Segment B Balance Of 
Involved 



16% 



15 



^13 



22 



20 



14 



^2% 



16 



11 



14 



. 24 



13 



Segment B Balance Of- 
tnvolved 



NORTH EAST 


33% 




24% 
















32 


NORTH CENTRAL 


31 






\ ■ . 














24 . 


SOUTH \ 


19 












■ \ 


WEST 


17 




20 



Segment B 



Balance Of 
Involved 
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WHAT IS THE PERSONALITY/LIFESTYLE PROFILE OF SEGMENT B? 



(B«m: ARS-lnvolvid S«mpl«) 



COMPARED TO BALANCt 
OF ARS-INVOLVED 
SEGMENTS IS: 



FRIENDLINESS 
AGGRESSION 
OOMINAf)lCE 

ACCEPTANCE OF SOCIAL ORDER 
NEED FOF^ SOCIAL RECOGNITION 
AUTONOMY 
SOPPORTlj/ENESS 

RESPECT fIoR law 

I 

HELPFULt^ESS 
CAUTIOUSNESS 




\ 



\ 
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WHAT IS THE PERSONALITY PRQFILE OF SEGMENT B7 

In many respects these individuals are the exact antithesis of the Social 
Conformers. They are likely to move around in groups and are strongly 
tiyated by their sense of friendship and affiliation. 




within their ovwn social circle they are likely to intervene actively and 
display a very protective role toward fellow groupjpembers. They are 
unlikely to go to the assistance or support of others who are not members 
of their own in-group, howev^-. (Vjiot^rprisingly they tend to be Wher 
apathetic tovVard the value^ of the society in which they live and they 
exhibit little? concerrT about what others beyond their own group think of 
them. 



They are given to making decisions on Impulse and have a distinct tendency 
towards aggressiveness and self-assertiveness. This can make them^ willing 
to take aggressive action when confronted with danger. " I 
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WHAT ISTHE-ORINKING BEHAVIOR OF SEGMENr B? 
(Base: ~ARS Involved Sample) 



ALCOHOLIC BEVERAGE 
CONSUMPTION (MOST FREQUENTLY) 

DO NOT CUR- 
RENTLY DRINK 



CURRENTLY DRlNii 




Segment B 




, TYPE OF ALCOHOLIC 

BEVERlAGE CONSUMED (MOST FREQUENTLY} 



WINE 
LIQUOR 



Balance of 
Involved - 



BEEH 




Segment B 



Balance of 
Involved y 



NUMBER OF DRINKS AT 



NUMBER OF DAYS 



AVERAGE SOCIAL GATHERING (MOST FREQUENTLY) DRANK IN PAST WEEK . (MOST FREQUENTLY) 



NONE 



1- ^DRINKS 



4-6 DRINKS 



7 OR MORE 



39 



45 



14 



Segment B 



58 



33 



(2% 



Ba^tnce of 
Involved 



NONE 



t-3 DAYS 



\ 



DAYS 
7 DAYS 



^11% 




18% 




y 

60 

' ' ■ \ 


23 






9 


^ B 


Serment 8 " Balance of 



Involved 
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WHAT IS THE NATURE OF SEGMENT B'S CONTACT WITH 
THE ALCOHOL Fs'LATED SITUATION? 

• I 

(Base* ARS-lnvolved Sample) 



FREQUENCY OF CQNTAPT 



TWO OR MORE TIMES A WEEK 


/ 

35% 




25% 










ONCE A WEEK/ONCE EVERY 
*TWO WEEKS , 






42 










LESS THAN ONCE EVERY 
^ TWO WEEKS 


23 




33 



Segment B Balance Of 

nvolved 



TYP£_0£XQNXA€^ 
* ONLYBUSiNESS 



both business 
and'soci/^l 



ONLY SOCIAL 





4?^ 

\ 


1 


25 


• 28 








72 




70 










Segment B, 



Balance Of 
inyotved 



LOCATION OF CQNTA CTv 
ANY HOME location' 
OWN 



FRIENDS / 

relative^ 
bar/bw^urant 
^^eal primary 



MEAL NOT PRIMARY 
RECREATIONAL EVENT 
(N ACAR 
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- 51 



17 



8 



segment 8 



17 



15 

-(33 V- 

14 



B 



Balance Of 
I nvolved 
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WHAT IS SEGMENT B'S EXPERIENCE WITH THE ACTUAL NEED TO 
TAKE IMMEDIATE ACTION COUNTERMEASURES? 



(Base: ARS-lnvolved Sample) 



PAST YEAR INf A POTENTIAL DWI SITUATION 



WHEN PEiXElVED. 
TOOK SOME AC: HON 




TOOK NO'ACTION 



TOOK SOM£ ACTION 



20% 



^y^y, ^ ' y. 
'V///y//A/ 



Segment B 



1 12 



X' 



WHAT PROPORTION OF SEGMENT B KNOW A PROBLEM DRINKER? 



(Base: Involved Respondents) • 


KNOW A PROBLEM DRINKER 






KNOW A PBOBLEiyi DRINKER 


49% 






DO NOT KN 0W A P R OBL EM D R 1 N K E R 


. 51 







46% 



Segment B Balance of 

Involved 



i 

i 
I 

f 

i 
i 

\ 
\ 



r 



WILL SEGMENT B TAKE MORE ACTION WHEN THE POTENTIAL 
DRUNK DRIVER IS CHARACTERIZED AS A PROBLEM DRINKER? 



(Bale: ARS-lnvotved Sample) 



WHEN POTENTIAL DRUNK DRIVER IS A 
PROBLEM DRINKER 



CCUNTERMEASURES 



Less Likely To Act 



MAKE THE SUGGESTION TO THE PERSO N THAT YOU 
ORIVE HIM HOME 



SUGGEST 10 THE PERSON THAT HE.STAY OVERNIGHT 
AT YOUR HOME 



TRY Tfo TAKE THEIR GAR KEYS AWAY IF THEY 
INSIST ON ORIVING * 



PHYSICALLY RESTRAIN THEM IF THEY INSIST ON 
ORIVING 



WHEN OTHER MEASURES FAIL. CALL POLICE TO 
PREVENT THEIR DRIVING 



AVERAGE 



V/ 



More Likely To Act Difference 



20% 



17 



1 



15 



i 



27 



28 



12 



16 



14 



25 




12% 



+ 1 



114 



Jfe : 

l^HAf IS SEGMENT C LIKE? 




Countermeasure potential 
Demography 
Psvcho(t)0V 
Alcohol attitudes 
Drinking behavior 
Alcohol knowledge 

Actual experience with potential DWI's 
Problem drinker countermeasures 



WHAT ARE THE PEOPLE IN SEGMENT C LIKE? 



9 



This IS the second smallest segment accounting for dniy 18% of the ARS- 
Involved group and 1 3% of the occasions. 

People in this segment are differentiated from other ARS-lnvolved groups 
by their greater willingness to pre plan and thus avoid the potential OWl 
problem. They are much toss likely than others to further take action 
after drunkenness has taken place. 

This is a predominantly female segment (56%) with one-third of its mem— 
bers living in the South. They are slightly older with nearly half of Jhem 
over 35 years old. In addition, their household; income is substantially 
below others in the ARS-lnvolved grqup with iiearly two-thirds of them 
having incomes of less than $15,000. 



116 



Their alcohol attitudes are much less po^tiye than other A^S-irw/olvec^ 
adults, but they are equally subject to the common misperceptions. They 
are less likely to ha^e been in potential DWI situations and are somewhat 
less li'kely to have taken any aqtion when confronted with it. They tend to 
know problem drinkers slightly more than others, and their likelihood to 
takejcountermeasure action is further reduced by focusing on the problem 
drinker. 

Segfnent C members are less frequently involved in the ARS situation, with 
80% involved once a week or less. They aY^Jight cfrinkers with two-thirds 
having three or less drinks on an average social occasion. 

■ -X ■ 

The segment's personality is quiet and nonassertive. They are much m.ore 
cautious than other members of the ARS group which explains their 
greater tendency to want to plan ahead to «void potentially harmful 
. situations. \ ' ^ 



Because of the passive'nature o.f their personality and their high willingness 
to perform pre planning countermeasures, we call them the - 



CAUTIOUS PRE-PLANNERS 
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WHAT PROPORTION OF ARS-INVOLVED PEOPLE AND 
OCCASIONS IS ACCOUNTED FOR BY SEGMENT C? 



(Base: ARS-lnvolved Sample) 



.11: 



18% 



SEGMENT C 



ARSInvolved 
People • 



13% 



Alcohol Related 
Occasions 



1 18 
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WHAT COUNTERMEASURE ACTIONS DIFFERENTIATE SEGMENT C? 

(Base: ARS Involved Sample) 

" % Rating "Extremely" Likely To Do - 



COMPARED TQ BALANCE OF 
INVOLVED RESPONDENTS 
SEGMENT C IS: 



ATTEND/HOST NON-ALCOHOLIC PARTY 
PLAN TO CUT-OFF/REPLACE 
TREAT PROBLEM SERIOUSLY 

REFUSE TO S^RVE OR EXCLUDE FROM PARTIES SOMEONE WHO DRINKS TOO MUCH 
CALL TAXI ■ ■ 

REPORT SALES TO MINORS 

PROVIDE OVERNIGHT LODGiNG/TRANSPORTATtON FOR GUESTS 
GENERAL SOCIAL'ACTIONS 

SERVE FOOD WITH DRINKS - 
PHYSICALLY RESTRAIN/SOMEONE YOU JUST^MET/ANY LOCATION 
USE OF POLICE/ANY PERSON/ANY LOCATION 

INVITE TO STAY OVER/CASUAL ACQUAINTANCE OR SOMEONE YOU JUST MET/BAR 
RESTRAIN OR TAKE KEYS AWAY/CLOSE FRIEND OR RELATIVE/ANY LOCATION 
RESTRAIN OR TAKE KEYS AWAY/CASUAL ACQUAINTANCE/ANY LOCATION 
TAKE KEYS AWAY/SOMEONE YOU JUST MEt/ANY LOCATION 

INVIT-^ TO STAY OVER/CASUAL ACGUAiNTANCE OR SOMEONE YpU JUST MET/OWN OR FRIEND'S><OME 
INVITE TO STAY OVER/CLOSE FRIEND OR RELATIVE/ANY LOCATION ; 
OFFER TO DRIVE HOME/CLOSE FRIEND OR RELAX! VE/ANY>OCATION 
OFFER TO DRIVE HOME/CASUAL ACQUAINTANCE OR SOMEONE YOU JUST MET/BAR 

OFFER TO DRIVE HOME/CASUAL ACQUAINTANCE OR SOMEONE YOU JUST MET/OWN OR FRIEND;S HOME 



21%pts. 



High Potentiiil for Segment ^ 
Some Potential ipr Segment 
Low Potential for Segment 
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WHAT ARE THE DEMOGRAPHIC CHARACTERISTICS OF SEGMENT C? 



116 



(Base: ARS-lnvolved Sample) 



AGE OF 

RESPONDENT N. 






SEX OF 
RESPONDENT 




\ 










9% 












20 24 


27 




27 


MALE 


44% 




' .56% 




















25 34 


24 


















29 












JO . 


?5 


















■20 


FEMALE 


56 




44 












.1 








' 45 ANU OVER 


21 




15 












j 

EDUCAirON OF 
RESPONDENT' 




Balance Of 
Involved 


Segment C 

OCCUPATION OF 
RESPONDENT' 


Balance Of 
Involved 


COMPLJf TED COLLEGE . 


16% 




17% 


1 PROFESSIONAL/ 

1 MANAGERIAL* 


21% 




20* 




SOME COLLEGE 


20 




21 


WHITE COLLAR 

* CLERICAL/SALES 


14 : 
















1 SKILLED 


9 




12 












BLUE.COLLAR 
^ . UNSKILLED 








COMPL£TED>llGH SCHOOL 






42 


20 




15 




I 






r 

HOMEMAKER 


25 




23. 


















"I 

SOME HIGH SCHOOL 


14 


















• 14 










GRAMMAR SCHOOL ■ 






OTHER 


11 




14 




10 




6 






INCOME OF 
HOUSEHOLD ""^^ 


Segment C 




Balance Of 
Involved • 


REGION , 


Segment C 


/ 


Balance Of 

Involved^ 




■ $20,000 AND OVER 






31% 


NORTH EAST 


21%"^ 




28% 




$15,000"S 19,999 


15 ^ 




















26 
















NORTH CENTRAL 








$10,000-$ 14,999 


27 


V 

\ 


29 - - 








33 






\ 




32 






UNDER $10,000 


40 




17 " 


SOUTH 




20 






















r 

23 


WEST 


21 




19 





S«gmtnt C Balance Of 
^ Involved 
*DoM not inciudt thoM currently in colleger 



Segment C " Balance Of 
Involved 



ERLC 
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WHAT IS THE PERSONALITY/LIFESTYLE PROFILE OF SEGMENT C? 



A RS- Involved Sample) 



COMPARED TO BALANCE 
OF ARS- INVOLVED 
SEGMENT CIS. 



RESPECT FOR LAW 
CAUTIOUSNESS 
AUTONOMY 
SUPPORTIVENESS 
NEED FOR SOCIAL RECOGNITION 
IMPULSIVITY 
HELPFULNESS 
DOMINANCE 

ACCEf^TANCE OF SOCIAL ORDER 
AGGRESSION 
FRIENDLINESS 





J- 



WHAT IS THE PERSONALITY PROFILE OF SEGMENT C? 

The members of this ^gment tend to be quiet, non*self-assertive individuals 
who arp, to some extent, "loners". They are likely to be less than com— 
, , pletely satisfied with contemporary American society and are likely to be 
critical of^/nany elements in il. : . 

Their unwillingness to assert themselves would tend t: them fairly 
law abiding Jndividuals, partly because tliey do not^A^ant to attract Tf " y ^ 
" attention to themselves, and partly because they prefer to avoid situations 
which involve any kind of risk or danger. 

_jr ' . t / 

They wogid brfunlikely to seek any afctive form of restraint in haridling 
other pebpfe's problems, but they do feel some sense of responsibility and, 
therefore, might be exMeted to act in a more passive manner tb avoid the 
problem. } 
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WHAT IS THE DRINKING BEHAVIOR OF SEGMENT C? 
(Ba$e: A RS- Involved Sample) 



AieOHOLIC BEVERAGE 
CONSUMPTION (MOST FREQUENTLY) 



DO NOT CUR 
RENTLY DRINK 



CURRENTLY DRINK 





Segment C 



Balance of 

Involved 



TYPE OF ALCOHOLIC ' 

BEVERAGE CONSUMED (MOST FREQUENTLY) 



WINE 



LIQUOR 



BEER 





Segment C 



Balance of 
Involved 



NUMBER OF DRINKS AT 



NONE 



1-3 DRlJ^KS 



4-6 DRINKS 
7 OR MORE 



Nq (MOST 



.NUMBER OF DAYS 



66 



28 



Segment C 



50 



37 



Balance of 
Involved 



NONE 


21% 




J-3 DAYS 


\ 


63 




4-6 DAYS 




LJ 


7 DAYS 







Segment C 



15% 



59 



17 



9 



Balance of 
Involved 
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WHAT IS THE NATURE OF SEGMENT C'S CONTACT WITH 
JHE ALCOHOL RELATED SITUATION? 

{Base: ARS-lnvolv'ed Sample) 



FREQUENCY OF CONTACT 



TWO OR MORE TIMES A WEEK 



ONCE A WEEK/ONCE EVERY 
TWO WEEKS 



LESS THAN ONCE EVERY 
TWO WEEKS 



18% 



43 



39 



Segment C 



29% 



42 



29 



Bilahce Of 

Involved 



TYPE OF CONTACT 
ONLY BUSINESS 



BOTH BUSINESS 
AND SOCIAL 




ONLY SOCIAL 



76 



Segment C 



70 



Balance Of 
Involved 



LOCATION OF CONTACT 
ANY HOME LOCATION 



OWN 


21 




18 


FRIENDS 


54" 




?5 
(55^ 


RELATIVES 
BAR/RESTAURANT 


13 




12 






18 

..©- 


MEAL PRIMARY 


16 

■■©•- 




MEAL NOT PRIMARY 


15 




IB 




B 




^ 8 




Segment C 




Balance Of 



Involved 
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WHAT IS SEGMENT C'S EXPERIENCE WITH THE ACTUAL NEBD 
TAKE IMMEDIATE ACTION COUNTERMEASURES? 



TO 



(Base: ARS-lnvolved Sample) 
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WHAT PROPORTION OF SEGMENT C KNOW A PROBLEM DRINKER? 



(Base: Invdived Respondents) 



KNOW A PROBLEM DRINKER 



KNOW A PROBLEM DRINKER 



DO NOT KNOW A PROBLEM DRINKER 




Segment C 




Balance of 
Involved 
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miL SEGMENT C TAKE MORE ACTION WHEN THE POTENTIAL 
MUNK Dm^^^^^^ AS A PROBLEM DRINKER? 

(Base: ARS-lnvolved Sample) 



WHEN POTENTIAL DRUNK DRIVER IS A 
pnnRi FM DRINKER 



rOUNTERMEASURES 

MAKE THE SUGGESTION TO THEPERSON THAT YOU 
DRIVE HIM HOME 

' (' 

SUGGEST TO THE PERSON THAT HE STAY OV£RNIGti<T 
ATYOURHOIV^ ' 

TRY TO TAKE THEIR CAR KEYS AWAY IF THEY 
INSIST ON DRIVING 



PHYSICALLY RESTRAIN THEM IF THEY INSIST ON 
DRIVING . 

•i .... 

WHEN OTHER MEASURES FAIL, CALL POLICE TO 
• PREVENTTHEIR DRIVING 



AVERAGE 



Less Likely To Act 



25 



27 





i 



34 



V//////// 



21 



m 



MnrB Likely To Act Difference - 
19% + 4%pts. 



14 



14 



13 



22 




11 



-13 



-21 



+ 1 



/ 



/ 
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WHAT IS SEGMENT D LIKE? 



. Size , „ — - 

. Countermeasure potential 

. Demography 

. Psychology 

, Alcohol attitudes 

. Drinking behavior / 

. Alcohol knowledge 

. Actual experience with potential DWI's 

. Problem drinker couhtermeasures 
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WHAT ARE THE PEOPLE IN SEGMENT Q LIKE? 



T|ii$ is the smallest segment of the ARS- Involved group accounting for 12% 
of the peopl e and only 9% of the occasions. 

Though they^^re highly likely to use all kinds of couhtermeasures, the set of 
actions which distinguishes this group involves their willingness to resort to 

r" 

legal measures, such as, calling the police to prevent OWI and reporting sales 
of alcoholic beverages to minors. They also have above average tendencies 
to perform most other pre-planning and immediate action countermeasures 
including physical restraint of close friends or relatives. 

This group has a higher representation of females (56%), and1s slightly 
older with 40% of its memb^ over 35. In terms of socio-economic status, 
three-quarters of them are in households with incomes over $10,000, 
though the majority have less than a college education (67%). 

They are somewhat more negative toward alcohol, especially as it involves 
teen drinking, and tend more to beileve that people who drink are morally 
weak. This segment, more than any other, understands the role of the 
problem drinker ih traffic fatalities. 
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Segment D intlividuals have th^ lowest incidence of perceived potential 
DWI occasions among the ARS^adults, but when they did find themselves 
in the situation, almost 9 out of 10 took action. Although their personal 
knowledge of problem drinkers is average for ARS— Involved adults, the 
likelihood of^calling the police (already high) is greatly increased when the 
subject is characterized as a problem drinker. 

As might be expected, they are less frequently involved in the ARS 
situation and are lighter drinkers than others in the ARS group. This is 
the only segment Where liquor rather than beer is the most popular 
alcoholic beverage. ^ 

Their willingness to act results from a personality that is extremely 
cautious. They have a very Jiigh respect for the law and wish to gain 
social approval, presumably through resorting tp legal measures. 

. i ■ . •■ 

Because of their willingness to take legal counti^rmeasuresof all kinds and 



especially to resort to legal measures, we call tiiem the 
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WHAT PROPORTION OF ARS-INVOLVED PEOPLE AND 
OCCASIONS IS ACCOUNTED FOR BY SEGMENT 0? 

(Base: ARS-lnvolved Sample) 




T 












i 
















=12% 

. t 


/ 


* 

9% . ' 




.... ^. 




SEGMENT D f 

i - 




i 

■ 1 








A RS- involved 
People 




Alcoho; neiated 
Occasions 
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WHAT COUNTERMEASURE ACTIONS DIFFERENTIATE SEGMENT D? 

(Base. ARS Involved Sample) 

- ;m Rdting "Extremely'' Ukely To Do - 



COMPARED TU BAi A^CL 
. INVOLVED RESPONDhr. 
SEGMENT U iS 



Lov^er 



REPORT SALES 70 MINORS 

RESTRAIN OR TAKE KEYS AWAY CLUSt FRIEND CR RELATIVE ANY LOCATION 
REFUSE TO SERVE OR feXCLUOE FROM PARTIES SCMEQNE WHO URIMKS fOO MUCH 
TAKE KEYS AVVAY SOMtONE YOU JUST MET ANY LOCATION 
TREAT PROBLEM SERIOUSLY 

RESTRAl^i OR TAKE KEYS AWAY'AfCASUAl ACOUAINTANCt ' AN Y LOCATION 
OFFER TO DRIVE Hv)ME 'ACLOSE FRIEND OR RELATIVE 'ANr LOCATION 
CALL TAXI 

5 

QFFEFi TODRiVt flOMF CASUAL ACQUAINfANCE OR SOMLONE YOU JUST MF. T, OWN OR FRIENDS HOME 
INVITE 70 ST AY OVER A CLOSE FRIEND OR RELATIVE ANY LOCATION^ 
GENERAL SOCIAL ACTIONS 

PHYSICALLY RFST RAIN, SOMEONE YOU JUST MET/AN Y LOCATION " 
ATTENO/HOSr NON ALCOHOLIC PARTY 

FLAW TOCU7 .OFF'REPLACE * 
IN\>4TE to STAY OVER'CASUAL'ACQUAINTANCE OR SOMEONE YOU JUST MET/BAR 

INVITE TO STAY OVER/CASUAL ACQUAINTANCE OR SOMEONE YOU JUST MET/OWN Ofyi^IEND'S HOME 3 
OFFER TO DRIVE HOME C/^SUAL ACQUAINTANCE OR SOMEONE YOU JUSTMET>BA?^ 
PROVIDE OVERNIGHT LODGING'TRANSPORTATION FOR GUESTS 
SERVE FCu:r«WiTH DRINKS 




HH High Potential for. Segment 
[y- 1 Some Potential for SegrpVnt 
I ] Low Potential for S«ro^ jnl 

<d -/ - 

ERIC ; / • 
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WHA r ARE THE DEMOGRAPHIC CHARACTERISTICS OF SEGMENT D? 
(Base. ARS-lnvolvedSample) 



AGE (JF 
RESPONDENT 

'UNQ'kR 20 

20 24 



2^-34 



3) 



35 44 



45 AND OV&R 



> 14 



34 



32 



17 



Stgmtnt D 



EDUCATION Or 
R ESPONDENT* 

COMPLETED COLLEGE 
SOME COLLEGE 

COMPLETEq HIGH SCHOOL 



SOME HiGH SCHOOL 
GRAMMAR SCHOOL 



15% \ 



18 



45 



13 



9 



9% 



28 



27 



20 



16 



Balar^t Of 

Involved 



17% 



21 



41 



14 



Stgmtnt ^ BalanctOf 

Involved 



INCOME OF 
HOUSEHOLD 

S20.000 AND OVER 
$.1 5,000-519,999 
$10,000--$ 14,999 

UNDER $10,000 



Segment p Balance Of 

> ' I'nvolved 

• Does riot include those currently irjr'Voltcge. 



SEX OF 
RESPONDENT 



MALE 



FEMALE 



r 



OCCUPATION OF 
RESPQNOENJ' 
PROFESSIONAL/ 
MANAGERIAL 




WHITE COLLAR 

-CLERICAL/SALES 



I SKILLED 

BLUE COLLAR 

UNSKILLED 



HOMEMAKER 

OTHER 

REGION 



.44% 










55% 








56 










45 



Segment D Balance Of 
Involved 



18% 




21% 








23 




15 






11 


11 








11 




17 


26 




23 






13 



Segment D Balance Of 
Involved 



NORTHEAST 


1 

! 24% , 




29% 


1 

> 













NORTH CENTRAL. 


i 33 

• 

— i 












30 




SOUTH 


21 '! 
. i ' 

1 . 












24 




^ WEST 


i 22 ! 


17 






L,_ 1 , 1 







SegmeoT D Balance Of 
Involved 



WHAT IS THE PERSONALITY/LIFESTYJLE PROFILE OF SEGMENT p? 

(Base: ARS-lnvolved Sample) 



COMPARED TO BALANCE 
OF ARS--INVOLV^D 
SEGMENT D IS: 



cautiousness 

helpfulness 

respect for law 

need for social recognition 

supportiveness 

friendliness 

dominance 

impulsivitIy 

aggression 

autonomy 

acceptance of social order 




37% pts. 
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WHAT IS THE PERSONALITY PROFILE OF SEGMENT D? 

V- ^ '/ ■ ... I . ^ 

This group of people consists of relatively cautious individuals who 
exhibit a very high degree of concern with their own and other p^ple's 
physical safely. At the same time they display a highly developed social 
conscience and feel a moral imperative to assist others who ar^^fn; 
difficulty. They aflso want to ensure that their own behavior/ as well as 
that of others, is kept within the bounds of the law. / 

However, it should be noted that their motivation is not entirely altruistic 
in that they have a well-developed concern about wh^t others t^ink of them. 
Thus, to some extent, their desire to help others is perceived as a method of 
xiaining social approval. , 
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WHAT IS THE DRINKING BEHAVIOR OF SEGMENT D? 
(Bdse: ARS-lnvolvcd Simple) 



ALCOHOLIC BEVERAGE 
CQNSUMPTtON (MOSt FREQUENTLY) 



CURRENTLY DRINK 



Scgmcni D 



TYPE OF ALCOHOLIC 




Balance of 
Invclvcd 



WINE- 


12% 














33 




LIQUOR 


47 
























59 




3EER 


41 










Segment D 


Balance of 
Involved 



wiiMHFR OF DRINKS AT NUMBER OF DAYS 

AWPRAr. "social gathering (MOST FREQUENTLY) DRANK IN PAST WEEK ,MOST FREQWENTLYl 



NONE 



1-3 DRINKS 



4^ DRINKS 



7 OR MORe 



68 



18 



11 



3% 




-^ONE 



1-3 DAYS 



4~-6 DAYS 
7 DAYS 



Segment D 



Balance of 
Involved 



27% . 



13 



■ Segn'. 



14' 



61 



17 



Balance of 
Involved 
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WHAT IS THE NATURE OF SEGMENT D'S CONTACT WITH 
THE ALCOHOL RELATED SITUATION? 



(Base: ARS-involved Sample) 



FREQUENCY OF CONTACT 
, TWO OR MORE TIMES A WE^K 



ONCE A WEEK/ONCE EVERY 
TWO WEEKS 



LESS THAN ONCE EVERY 
TWO WEEKS 



20% 




30% 








42 




40 








38 ^ 




30 



TYPE OF CONTACT 
ONLY BUSINESS 

BOTH BUSINESS 
AND SOCIAL 



ONLY SOCIAL 




Segment D 



Balance Of 
Involved 



Segment D 



Balance Of 
Involved 



LOCATION OF CONTACT 



OWN 

FRIENDS 

RELATIVES 
BAR/RESTAURANT 


18 


(57%) 


15 


MEAL PRIMARY 

MEAL NOT PRIMARY 
RECREATIONAL EVENT 


^ 21 

..©•.. 

12 




IN A CAR 





Segment D 



i51 



(55%) 



12 



--(32 



T6 



16 



Balance Of 
Involved 
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WHAT IS SEGMENT D'S EXPERiENCE WITH THE ACTUAL NEED 
TAKE IMMEDIATE ACTION COUNTERMEASURES? 



TO 




14(i 



WHAT PROPORTION OF SEGMENT D KNOW A PROBLEM DRINKER? 



(Base: Involved Rjespondents) 



142 



KNOW A PROBLEM DRINKER 



KNOW A PROBLEM DRINKER 



DO NOT KNOW A PROBLEM DRINKER 




Segment O 




Balance of 
Involved 
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WILL SEGMEKIT D TAKEMORE ACTION WHEN THE POTENTIAL 
DRUNK DRIVER IS CHARACTERIZED AS A PROBLEM DRINKER? 



(Bate: ARS-lnvolved Sample) 



WHEN POTENTIAL DRUNK DRIVER IS 
PROBLEM DRINKER 



:0yN7ERMEASURES 



Less Likely To Act 



MAKE THS SUGGESTION TO THE PERSON THAT YOU 
"'ORlVe HIM HOME - — 



^^Cr^esr TO THE PERSON THAT HE STAY OVERNIGHT 
\T YOUR HOME 



TRY TO TAKE THEIR C AR KEYS AWAY IF THEY 

TNTsTSTDmJmVTNG 



; PHYSICALLY..R£SIHAIN.TJ1£IVIJJ?JMEYJNSLST ON _ 
t>PiVtNG 



WHEN OTHER MEASURES FAIL. CALL POLICE TO 
PREVENT THEIR DRIVING 



AVERAGE 



2 



20 





More Likely TolXCT Diffefencc" 



20% 



12 



17 



31 




+ 2 



+ 26 



+ 6 
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gf SUMMARY OF A??S- »NVOLV£0 ADULTS 



SOCIAL CONFOR.MERS 
4 >>, o» 'oniOLCtiionil 



AOORF.S31VER€ST«A!N'eR3 



Moro' Keiv to 



CAUTIOUS PRE-PLANNEBS 



I o 
i 

i " 

I o 



fTit-re'ty Jj. 

.Know '» t«? n-lji'Uf.sh.p bctvve«'i 

Knovw thai p'oWtm dnnkfrs 



Behevc thm p»r»»mj ini»t\'i 
dwtouroje liwns from dr;nkir.g 

Support st'ict cri(\Tce'V"i'\t 
by JMyTit" 'a es 



Hoid iiu^itive itiiJuaf* towifd 
ilcoho' an'J 'U ro.f in wcial 



(0>- •>• T ot»l Occotiynit 



<it?litiu 

B»*»i>vij t'>3t f nicnts should 



C 
T. 
F 
R 

S 

r 
I 

c 
s 



V3i 'ii onnKCf^ 



Act Uv a ciojr ♦.lenU «ir 

. -riV ntftf^'* to d'lve 
this- noTi'! 

.nwitj" 9 tOltny cvcrnight 

1.1 ttii p'»-(»;jM n **uifri. fcjrve 
food with OnnKj 

LtuliKflly lo 

Taxp eny roontermttiurtt 
invoWinq restraint, tvtn tor 
cloie fnenoi or relativti 



Frequently in *>he tlcohc' 
rftaied ntuatloo 

Gt'ierillv. mod*r»tt to nutvy 

dnnkort 

Lesi liKtty 10 k'»o«v ■ probJ«m 
drinkcf 



D«fno|riphy; 

About •nulJ Droportton of 
mslei^p'i Ifmttti 

Sonitwhiit nwt in Iht 20-45 
Mors Abitt collr . with up 

K«<« Ch8r>CtWtitiCI 

Piycholofy; 

P»»iv<», ron impulilv* 

Conforming ► 
N(jn<on»rontiv9 



'«v>vifP5 for tioli ffientS? and 
rptattvet 

tsVf- It *■ ilnvp ^no itivi ver coj>»!i 
nie attjre«"f orxtoir+rwni 
fe'jt'vR? • 



C^ti '.ktly to 

Tak j yif'ulinningcojniPi 
rrpasu'i'v 




Mort ItKi'iy lo 



Tike fioit pfr p'»>'' ctx-'^tef 
meiMi'r actions 

CiU a 'axf tor iorripon* \^bo 
drank too much 



T,jkf ' jv ♦•itorcf t 
r»<eavjic< lo iton t' -"* 
poicrl a« D\M J'-'i » 

SttJ f % f-^' -''i' 

TjkM -noil »«'- « 
•ifprnc Jiatp atvo'^ ^ 
couni''rTn;»iV''''S 



Frtquentiy *r> the ttccnoi 
related utuetiot* 

heavter drinkttr% thin btltnce 
of involved 

Beer Ihe most ureffrred btvera^c 



0«mography 

Two fo nns mjlc propyortion 

Higl.i" perconi ur^der 24 yw* 
old 

DrcrtJ from it; groupi but tome' 
whtt mora btu* cotler 



PiycnolocY 

. Strongly motivated by fr»«nd- 
ship and iMilittion 

lmpcl$iv» f sk Ukeri 

Aijgrewv* 

, Oomntnt 



, TtVe dnvin'j, «iVov«i or restiamt 
\ rouninrmetsure Kiifxii agamii 

''thupotcnlia. DWI 



^,eM frequcnUy involved in the 
ARS 

Lighter drinneri thin the balance 

iDvoived 

More likely to knovw a pfobltm 

_jclMnktf^ , 



Dtmoflraptty- 

. Slightly more female 
More from the South 
Somewhat more down JcaJe 



Ptydtolo^: 
. ■ CautiOut 

Quiet and rK>n tcsertive 
Law rwi)^«ung 



itie A«S 

rii^er percent a* \t^ntt 
drinkers 



Damofraphy : 

. S?ightlv more femala 

, Siirpfwhat ofdfi 

. Low*r perrent with 
cntltge experience 



Piychotofl-/: 

. Cautious 

HcipU'i 

. High f (isjiect far the Jaw 

Mtqh ntfCd for $ortal 
recogntt'or 
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SECTION IV 



KEY FINDINGS 
AND IMPLICATIONS 



150 



ERIC 



KEY FINDINGS 

Frequent scx:ial drinking is a mass phenomenon among U.S. adults, 
with fully 54% of them participating in alcohol related situations at 
least once a month. This group of ARS-lnvolved adults offers an 
important opportunity as^he target for NHTSA's mass communications 
efforts, as they account for over 85% of the potential DWI situations. 

The key problems inhibiting countermeasures action behavior by ARS- 
adultsare: , " ■ 

their inability to recognize impairment in others 

their failure to know what to do 

Once they do recogniz'e impairment, they are quite willing to act. 

There are several misconceptions and myths whicr, are contnbutmg 
to the lack of recognition of ootential DWI situations Among these 
are the underestimation of the potency of beer and wine, the failure 
to relate^a-person's size to alcohol capacity, the belief that sticking to 
one type of liquor is less intoxicating, and that biack coffee and cold 
showers sober one-up. 



Efforts |to increase social responsibility for curbing drunk driving must 
go beyond focusing solely 6n the problem drirjker. There is a much 
greater opportunity to attact the problem on a broader scale, rather 
tlian limiting the focus to the problem drinker alone. 

- Less than Wif of the ARS- involved adults know anyone 
they characterize as a problem drinker. 

\ 

- Most people see the problem drinker's prbblem to be much 
more deep-seated, far beyond what can be^asity affected in a 
social situation. They, therefore, don't take^tion to stop him 
because they don't feel competent to do so. \ 

\ ' ■ . 

— a majority of A RS~ Involved adults believi^ the 
problem drinker is addicted to alcohol, doesn't 
rec'ognize his problem and needs psychiatric care. 

— they are even less likely to take physical action to 
prevent a problem drinker than they would be 
with a social drinker. 

Belief that drunk driving will result in a serious accidem is far from 
universal. On the other hand, recognition of this as a likely outcome 
increases a person's willingness to take countermeasur^s. 

■ ' ■ ■ \ 



\ 
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6. Countermeasures are highly likely to be taken only for-cj^se friends 
or relatives. People are unlikely to act for casual acquaintances or 
strangers. The key countermeasures tend to be in the immediate 
action category, not pre planning, although serving food with drinks 
does have high potential. The types of countermeasures people are 
likely to take are: 

- Offer to drive home 

Offer to let stay over 

Call a taxi 

7 . TKe target for NHTSA can be further refined by unclerstanding that 
there are sets of actions certain groups are highly willing to take. The 
ARS Involved divides into- four countermeasure segments whaare 

fnpbrtantiy differentiate^^ from ^ach other. Two of these segments 
rep/resent significant potential ta.-gets for NHTSA communications 

t! forts. 
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IMPLICATIONS 



1. SHOULD NHTSA TARGET ITSCOUNTERMEASURE 
COMMUNICATIONS EFFORTS TO ALL ADULTS, OR 
TO A PARTICULAR GROUP WITHIN THE POPULATION? 

NHTSA communications should be directed at the ARS~ Involved group. 

. The ARS-lnvolved group represents nearly all of the total 

potential DWI situations. ^ 

. They are highly differentiated from the non-involved group 
demographically, psychologically and behaviorally. Thus, 
any attempts to communicate to both groups simultaneously 
will necessarily weaken and diffuse the impact on the ARS— 
Involved. 

. They have demonstrated a basic willingness to take counter- 
measure actions when they believed the situation called for it. 



15 i 
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2. ARE THERE SEGMENTS WITHIN THE ARS-INVOLVED. 
^ GROUP FOR WHOM SPECIFIC STRATEGIES SHOULD 
BE DEVELOPED? 

There are two countermeasure segments/ the SOCIAL CONFORMERS and 
the AGGRESSIVE RESTRAINERS, for whom different strategies and 
advertising executions should be developed, as these groups: 

. Represent the vast majority of all ARS occasions iand 
ARS—lnvolved individuals. 

. Are sufficiently different from each other to require 
separjbte communications approaches. 



ERIC 
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The remaining two segments should not be targeted 
for specific communications. They are too'small, both 
in terms of the numbers of people they include (18% 
and 12%), and the proportion qf ARS occasions they 
represent (13% and 9% respectively). 

" the CAUTIOUS PRE-PLANNERS are basically 
unwilling to take any immediate action measures 
and are already involved in the planning types of 
rrieasures, 

- the LEGAL ENFORCERS have such a high will- * 
ingness to take most actions and are so attuned 
to the problem, they will probably pick up the 
message concerning identification of the impaired 
individual even if it is not specifically targeted at 
them. 

Furthermore, the messages directed towards the two major 
segments, while not likely to flag the specific attention of 
these smaller segments, would still represent relevant mes~ 
sages with no risk of alienation. 
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3. WHAT SHOULD BE NHTSA'S COMMUNICATIONS 
OBJECTIVES? 



NHTSA's communications objectives should be two fold. 

A. The first objective is to educate an ARS-lnvolved individual: 

- correct misconceptions about impairment 

— heighten awareness and sensitivity about 
situations where impairment is likely to 

occur ' 

B, The second objective is to persuade people to take those 
countermeasures which have the highest potential for action. 



4. WHAT SHOULD BE THE STRATEGY FOR 
THE "SOCIAL CONFORMER" SEGMENT? 

The strategy for the "Social Conformer" segment should encompass the 
following elements: ' 

09JECT5VES 

. Correct misconception/myths about impairment. 
Heighten awareness and sensitize people to situations 
where impairment is likely to occur. 

. Persuade people to take those counjermeasures which 
have the highest potential for action. 

TARGET 

^'The SOCIAL CONFORMER - a generally passive group who 
express a high willingness to drive anyone who is im- 
paired if they feel that this is the socially acceptable 
action. They are married, upscale men and women 
over 25 years old from white collar backgrounds. 

MOTIVATING FACTORS 

. Social Conformity — Conformity to social expectations 
as a well regarded member of society dictates that people 
who are impaired must be prevented from driving. 

Outcome — Letting a person who is impaired drive can re- 
sult in an accident in which someone is killed or seriously 
injured — especially an innocent person. 
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MOST LIKELY ACTION 

. Offer to drive 

. Offer to let them stay over 

. Offer to call a taxi 

. Serve food with the drinks 

FOCUS OF ACTION 

. Any close friend or relative who has had too much 
to drink (not just a problem drinker); 

SETTING 

At home> upper middle class, young and middle aged 
couples. ' 

TONALITY 

. Sanction giving help and receiving help in alcor.oi 
related situations. , 




5. WHAT SHOULD BE THE STRATEGY FOR 
THE • A6RESSIVE RESTRAINER" SEGMENT? 

The strategy for th§ "Agressive Restrainer" segment should encompass the 
following elements: 

OBJECTIVES 

, / 

. Correct misconceptions/myths about impairment. 
Heighten awareness and sensitize people to situations 
wjhere impairment is likely to occur. 

. Persuade people to take those countermeasures which 
have the highest potential for action. 

TARGET 

, The AGGRESSIVE RESTRAINERS- aggressive 
personalities who are willing to restrain friends, even 
physically. They are predominantly men, high school 
educated, under 35 from middle income backgrounds. 

MOTIVATING FACTORS 

. Camaraderie - Valuing a feeling of close camaraderie 
for friends dictates that friends who are impaired must 
be kept from driving. 

. Outcome — Letting a person who is impaired drive can 
result in an accident in which someone is killed or 
seriously injured — especially an innocent person. 
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MOST LIKELY ACTION 

. ' Of fer to drive 

. Offer to let them stay over' 

. Take the keys away or physically restrain 

. Offer to call a taxi 
FOCUS OF ACTION ~ 

. Close friends, beer - drinking 
SETTING 

. Home or^blic place, under 35, middle or lower 

middle class men and women together, possibly 
^ men only. 

TONALITY 

. Sanction giving help and receiving help in alcohol 
related situations. 
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APPENDIX 

Technical Appendix 
Questionnaire 
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J. Fdct and Attitude Battery - Full Sca'i2 
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APPENDIX A 
SCHbMATIC FLOW CHART OF STUDY OPERATIONS 



OBJECTIVES OF THE NHTSA ADULT STRATEGIC STUDY 




EXPLORATION PHASE- 



rfELEPHONE 



NCIDENCE CHECK 



AMONG 507 ADULTS 



FIRST DRAFT 



■?>ftET^§r OF QUESTIONNAl<<t - 
20 INTERVIEWS 



FINAL QUESTIONNAIRE 



1 



5 GROUP SESSIONS: 
TOTAL 55 ADULT^ 
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Vt., : J- 



1 



il8b HOUSEHOLDS SCREEHED BY PHOKE 
FOR COLLEGE STUDENTS 



TTL.'IML^^'.VIEV.L i 



I4fi cOMFLtlLD iNlSvihUb 
WITH COLLEGE STUDENTS " 



Cf'LLLGL llIl.lMl'f.G PROC rPURE: 



•^^j^l 

Oh ANALV:I£ "oH^ 

'.a:;"'- MAi! I>1 



' SEGME.'.TATION ANALYSIS OF 
lOUNTF.RMEASURES 



J2- 



FAbULATIOri'. 



FINAL AfiALYLl')-. 
FliiDIiiG'j AtiC 
UECISIOii If-H-LICATIUUS 



\ 6b 



analysis of 
psychological: 



APPENDIX B 
SAMPLE DESIGN AND FIELD PROCEDURES 

This study was conducted using the Grey National Probability Sample 

which is a stratified multi stage sample*. Interviews were conducted 

in 75 Primary Sampling Units (164 self-weigtitjng' cltiiteft5;^-4^^ 

the country. The sample was designed to/pRa\^11Ie '•'a^^'f ull , representation 

of the'n^opulation 18-55 and ^the houseb^'ld^ in which they resider^?i1'S»-.^ 

permits accurately projectable incide>i|e/^^^ socio-demographic 4at&i-^^^ 

Each cluster was assigneu 16 h'ousehol^5Nto..$ere'enV^^^ wlere 
'instructed td' make 2 callbac^^T^n eaeK household "sM Each household 

was designated as a male intej^yievf fiousehold or a^emale interview V. 

household. If no sex-eligible 18-55 year-old resided in the designat^i^ 

household, no interview was conducted. Household information was % 

V 

collected from aU households contacted regardless of whether or not an ^ 
eligible respondent was present. * ' 

When there were more than^one qualified individual, the eligible responden 
in the household was selected by a random procedure (circling pattern) 




specified in advance by the Field Department, When the designated 
r^spo^Hdent was not available, two additional callbacks at different 
times and o«: different days of the week were made in an attempt to intervi 
the respondent. If a respondent tould diftrbe ^ca^tacted or refused to be 
interviewed, he was replaced by screejl|«g^.SLddlp*onal households beyond- 
the original household screening requirements to obtain a^'te&pppdent 
of the same sex. { T""' 



* In addition-, college students were M'tjterviewed in 25 geographically 
dispersed central ^locations a?jd these'^tiiterviews weighted to combine 
with the balance of the sample.^ (See^lAppendix C)^^.^^.,^.,,,,,^^^^^ 
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APPENDIX C 

^•^r'^'.: '.;:!c:;riNG 




The Grey National Pr.obabtlity SampirwaT"^0S'e4-to^.^^ 
CoU^i'f^^'aR^^^^ from the Probabijvti 



if 




Stage I. HOUSEHOLD WEIGHTING 

The profile of the Household screenings in the assigned 



_;NBti,P{^V-Prot5ab1 lity Sample was adjusted to the prcti le 
of U / HbusehoTtIs a5 provided •by^>tbe;^U.^S*^Bu^^^ 




Census by giving each screener "aft' aiapi;opri weight. 
(Table 1) 

Stage II. INDIVIDUAL WEIGHTING - - • ^ ^ ' • 

The profile of the individual household members over 18 
years old with the Stage I weight applied was adjusted 
to the profile of U.S. Individuals over 18 years old as 
provided by the U.S. Bureau of Census by giving each indiviaual 
an appropriate weight. (Table 2) 



* Weighting is performed by Grey's Multivariate Sample Weighting and 
Balance Program. This technique. is superior to successive 
uni-diinensional weighting since it finds a unique least square 
weighting solution which minimizes the amount of each respondent's, 
v/eight and retains the maximum statistical efficiency for the sample. 
Since ttie procedure also takes into account the natural covariance 

-sim^^'Ofi^opulation characteristics, cross tabulation results are more 
prbj(^ctive Lhan":^ith uni-diiiiensional weigKting. 

* • * . _ 
For detailed description of the ..'igori tnm, /seen Dern^^.g, W. Edward, 
"Stdtistical Adjustment of Data"/ Dover Publications, New York, 1964, 
Ctiapter 7, 



o -■• .167 . ' 



SAMPLE wEjG^mNs.4€eNr^r^ 




stage III. --'A. ADJUSU^EIirr WEIGHTING OF COLLEGE SAMPLE 

The Col lege SSrople and the Adult Sample Completed 
• Questionnaires were cl)ratiined b^^^adjiiaijjigl-tbe 

totals for the categories of'^&qllege and Non-College 
Individuals by age and sex to the*U^S, Bureau 
of Census profile for those categorlesN,^ 



(Table 3) 




Stage III. B. 
I 




COHPLLTED QUESTIONNAIRE WEIGHTING . 

The College and Adult Completed Ques^tixiwis^es 

from the Probabi 1 i ty Saiiip^e-^hdjyrg' Probabi 1 i ty 

RepTacem£i3*s-^ith the^-Stci^ III-A adjustment 

weiqjit-aiJpTT^d was adjusted to the profile of 

elig>ble individuals (age 18-55) from the 

Probability Sample with the Stage II weight 

applied. Weights were given to each questionnaire. 

(Table 4) . • 

\^ ■ - ■ _ 

A diagram of the'entir«^-we:jghting procedure is provided. (Table 5). 
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TABLE 1 

SMPAtnW^'MGINAL HOUSEHOLD SCREENINGS 
WITH U.S DEMOGRAPMICS FOR NHTSA ALCQHOL AND 
- HIGHWAY bAFETY STUDY. 



mm- 



(1) 



Northeast' 



(3) 



NUMBER OF PEOPLE IN H.i:. 
One 

Two Or More ' 
No Ansv^er 

OCCUPATION OF HEAD OF H.H. 
Profe^jio.nal /Managerial 

Uiiskil ed 

Other 

No Answer 

MARITAL STATUS OM^EAD OF H.H. 

Married 

oinqle 
Other 
No Ansvser 



U.S. 
DEMOS 
"T" 




(4) 



23.89 
27.61 
30.88 
17.61 

13.70 
85.19 

i.n 



22U6 



15.60 
58.33 
3.91 

67.50 
7.90 

22.59 
2.01 



UNADJUSTED 
H.H; SCREENINGS 

2 ■ 



WEIGHT 



26.07 
26.30 
32.11 

15.52 



15.05 
83.89 
1.07 



25.39 
13.94 
56.71 
3.95- 

71 .17 
7.50 

19.35 
1 .97 



0.9150 
1.0528 
0.9498 
1 .1579 

0.7390 
1 .0527 
0.9936 



0.8632 
1 .1138 
1 .0349 
0.9953 



.0.S997 
1.0881 
1 .3570 
1.1043 
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rAULL 1 (CONT'lJ) 



C-4 



AGE OF HEAD OF H.H. 

Under .2-.} 
I- - 

25-34 



35-54 

55 And Ovor 
No Arjswm^ 



EDUCATION OF HEAD OF H.H J 

El en en to ry 



(6) 



' f ^ - 



U.5. UNADJUSTED 
DEMOS H.H. SCREENINGS 



20.62 
44.75 
28.63 
6.00 



WEIGHT 




(1) Bis Table 1, 1970 

No. 253, Table 16", December 1973 

(3 . No. 80, Table 5, July 1973 

4 ■■. .0, No. 2bh. Table 17, December 1973 

5 i\ JO, N'u. 258, Table 17, December 1973 



(6) 



20.62 
.44.83 
28.55 
6.00 



1 .0696 
0.9703 
1 .0073 
0.9677 



1^ bO, No. 87, Table 9, June 



1973 
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TABLE 2 



COMPARISON OF WEIGHTED PROFILE OF INDIVIDUALS OVER 18 YEARS 
OLD FROM PROBABILITY SAMPLE WITH U.S. DEMOGRAPHICS EOR NHTSA 
ALCOHOL AND HIGHWAY SAFETY STUDY. 



C-5 



AGE OF INDIVIDUAL 



(1) 



19 


Or Under 


20^ 


- 21 . 


22 


-24 


?5 


- 34 


.i'j 


- j'J 


40 


- 49 


50 


- 54 




- Over 


riv 


Anr.wer 



EDUCATION OF INDIVIDUAL 

8th Grade Or Less 
Some High School 
Grad High School 
Sonie College 
Grad College 



(2) 



No Answer 

SEX OF INDIVIDUAL 

Mole 
Female 



(3) 



U.S. DEMOS 

% 

5.28 

5.09 
11 .94 
18.70 

7.34 
15.36 

7.73 

26.41 
2.16 

20.33 

16.60 

35.59 

12.66 

10.74 
4.08 



49.20 
50.80 



UNADJUSTED 
INDIVI DUAL PROFILE 

% ^ 



WEIGHT 



5.68 
5.49 
6.55 

19.49 
7.97 

15.81 

8.19 

28.66 
2.16 

17.53 

16.12 

34.02 

16.34 

11 .93 
4.07 



46.41 

53.59 



0.9423 

0.9977 

1 .9755 

1.0101 

0.9597 

0.9675 

0.-9225 

0.8433 
U.9931 

1,2892 

1.0482 

1 .0342 

0.7102 

0.8685 
0.9790 



1 .0648 
0.9444 
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SOURCE: 



(1) Series P-25, No. 511, January 1974, Table 1 

(2) Series P-ZO, No. 243, November 1972. T.ible 6 

(3) Series P-25, No. 511, January 1974, r.ole 1 
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A')JUSTMENT WEIGlTrrTW-teMBmmaTHE COLLEGE AND 
ADULT SAMPLE COMPLETED QUESTI0NNATR€5~^^)£iHE NHTSA 



ALCOHOL AND HIGHWAY SAFETY STUDY 



Full Time College 



ZG ana 21 
t:? to 7A 
25 ar.u Cver 



.71 
.49 
.40 



.33 
.60 
.60 



■won Colleqe 
" % of U.S. " WeTgHT 



1 .67 

3.08 
37.98 



1 .07 
.58 
.82 

1.10 



!'> .incl 19 
ro .ind 21 
?.? Lo 2^1 
25""'"a'nti-.X).v,pr 



.81 
.59 
.20 
.16 



.34 
.37 
.73 
.73 



1 .97 
2.07 
3.66 
43.57 



.82 
1 .05 

.87 
1 .10 



SOURCE: 

R-20, N.261 Table 2 March, 1974 
Pt20, N.260 Table A February, 1974 
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TABLE 4 



COMPARISON OF COMPLETED PROBABILITY SAMPLE, REPLACEMENT 
SAMPLE AND COLLEGE SAMPLE (WITH COLLEGE ADJUSTMENT WEIGHT) 
WITH ADJUSTED PROFILE OF ELIGIBLE PROBABILITY SAMPLE INDIVIDUALS 
'AGE 14-55) FOR NHTSA ALCOHOL AND HIGHWAY SAFETY STUDY 



_ AW«5TEe 

INDIVIDUALS 

% ~ 



COMPLET E-^ 

QUESTIONNAIRES 

■ i 



WEIGHT 



REGION 

Northeast 
Central 

NUMBER OF PEOPLE IN H.H. 

Tv.'o Or More 
No Answer 

OCCUPATION OF HEAD OF H.H. 
Prof ess i onal/Manageri al 

l]rv;killed 
All Other 
No Answer 

H.H. INCOME 
'JiKl.T S4,000 
S4,000 - $14,999 
$r),000 & Over 
•'io Answer 



23.70 

27.93 

30.89 

17.47 

2.18 
93.47 
4.35 



26.00 
22.31 
48.91 
2.78 



6.59 
51 .81 
28.54 



25.48 

26.25 
31 .27 

17.00 



5.54 
90.10 
4.35 



18.41 
, 45.74 
2.82 



4.36 
50.38 
31 .69 
13.06 



0.9821 

1 .0571 
0.9200 

1 .1047 



0 . 3937^ 
1 .0550 
0.7012 



'"Ot8^82 
1 .0808 
1 .0587 
0.9531 



1 . 1 907 
0.9698 

0.9865 
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Table 4 - (CONT'D) 



ACi. .'i I.\DIVI1.)U/\J. 



^1 ioss 



25 - "vl 
7<'j - -M 
IS ■ 49 

r.u .■ 

l-l'll(:\riiiN O].- INDIVHRJAI, 
;Uli CIr;idc or /1.ess 
.'^v iiiyh School 
: .. . Sdui >i 
.■:icne College Or More 
No Answer 

Si;X (II- IMHVfDUAl, 



ADJUSTED 
INDIVIDUALS 



CQ^tt>LETED 

QUiiS'l' lO NNAimiS 



J4.33 



16.38 
25.82 
20.80 
10.40 
10.58 
1.69 



10.88 
16.75 
40 .51 
26.24 
5.62 



49.21 



■10.29 



7.26 
29.03 
23.17 
10.19 
18.38 

1.69 



8.21 
15,55 
36.54 
34.06 

5.63 



\ 



4b. 54 



1.4639 



2.5324 
0.9097 
0 . 8595 
0.9230 
0.5082 
0.9815 



1.7213 
1.0555 
1.0806 
0.7378 
0.9495 



1.0829 
0.9304 
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TABLE 5 



NHTSA STRATEGIC STUDY 
WEIGHTING PROCEDURE 



WEIGHT ASSIGNED HH SCREENINGS 
TO HH CENSUS PROFILE 



N = 2532 



WEIGHT INDIVIDUALS IN ASSIGNED 
HH TO INDIVIDUAL CENSUS PROFILE 



N = 5189 



WiilGHT COLLEGE SAMPLE COMPLETED 

qcestionnaires in proportion to 
in:idence in population and ^ 
combine with other completed 
questionnaires 



College N = 148 
College 

Weighted N = 69 
Adult. N = 1512 
Adult 

Weighted N =1591 



WEIGHT COMPLETED QUESTIONNAIRES 
TO PROFILE OF INDIVIDUALS IN 
ASSIGNED HH 



N = 1660 
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APPENDIX D 
SAMPLE TOLERANCES 
(95% CONFIDENCE INTERVALS FOR NH ISA ADULTS STUDY*) 



D-1 



-imttWnfAR I AT I UN-'C^-Qr^r 



Approximate 
Reported 
Percentage 


1 otai 
Sample 


ntso- 

Involved 


A ti 1. 
Involved 


A 


^pniTiPni* 

OCmIIIC 1 1 L 

B 


^pfiiTiPnt 

c 


SeaniGnt 
D 


Base = (1660) 


(934) 


(726) 


(397) 


(245) - 


(169^ 


-(12U 


90% 


1.7 


2.3 


2.7 


3.7 


4.5 


5.5 


6.8 


80% 


2,3 


3.2 


3.6 


4.8 


6.1 


7.9 


8.8 


70% 


2.7 


3.6 


4.2 


5.5 , 


7.2 


8.6 


10.2 


60% 


2.8 . 


3.8 


4.4 


5.9 


7.5 


9.0 . 


10.9 


50V 


2.9 


3.9 


4.6 


6.0 


7.6 


9.1 


11.1 


40-;; 


2.8 


3.8 


4.4 


5.9 

t 


7.5 


9.Q 


10.9 


30"; 


■ 2.7 


3.6 


4.2 


5.5 


7.2 


8.6 


10.2 


' 202 


' • 2.3 


3.2 


3.6 


4.^ 


6.1 


7.9 


8.8 . 


10% 


1.7 


2.3 


2.7 


3.7 


4.5 


5.5 


6.8 , 



Confidence intervals have been corrected for sampling efficiency after weighting. 

'love: To estimate whether or not the difference between two percentages frm different 
bases is significant, add and subtract the indicated variance from each. If 
the resulting ranges intersect (overlap) the difference is probably not significant 
(19 chances out of 20), if they do not intersect the difference is probably 
significant. . ' 

Example 1 

The percent of Total Sample who currently drink alcoholic beverages is 65%. Among 
' ARS-Involved adults this percent is 87%. The calculation is done as follows. 

65% * 2.8 = 62.2% - 67.8% 
87% ± 2.3 = 84.7% - 89.3% 

The two ranges do not overlap, therefore- the difference is piTobably significant. 
E)cample 2 

28% of the Total Sample is under 24 years. The figure for ARS-Involved is 31%. 

28% i 2.7 = 25.3% - 30.7% 
. 31% ± 3.6 f 27.4% 34.6% 

The rafiges do overlap, the difference is not significant. 
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APPENDIX E 
U.S. POPULATION ESTIMATES 



CATEGORY 

Adults (18-55) 
ARS- Involved 
Non-Involved 
Segment A 
Segment B 
Segment C 
Segment D 



POPULATION 
ESTIMATE 

101,606,000 
54,867,000 
46,739,000 
23,593,000 
14, 8 1 4, 000 
9,876,900 
6,584,000 
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APPENDIX F / • . 

"R" FACTOR ^ALYSIS 

This fomi of factor analysis is c statisllcal technique which examines 
correlations between variables. It objectively groups those concepts 
which are associated with one another (i.e. rated^ similarly) into 
factors or dimensions. . 

The procedure for determining the dimensions in this study involved: 

K The Countormeasure Lists - 45 Imnediate Action/Relationship/ 

Location countermeasiires plus 15 pre-planning or general Qounter- 
measures - a total of 60.^the ARS-Involved respondents rated each 
of the 60 countermeasure^ on a ^six-point scale according to how 
likely he was to do thJ countermeasure — "extremely",' "very", 
"quite": "rather", ";iot too", or "not at all". 

2. Factor Analysis the ratings were analyzed on a computer* t 

isolate and group those actions highly correlated with one another 
and which represent a single evaluative aspect or countermeasure 
factc*^. 



* The "R" and "Q" analyses were developed-from Grey proprietary programs 
that utilize a principal component solution. that was sub^r-quently 
rotated using the Varimax procedure. Th^ m^ithematical routines vwere 
obtained froi;; BMD 03M series, June, 1970; Bio-rradical Computer Prograr. 
University of California Press. . ^ 



L7B-' 



r 



f-2 

"R" FACIOR ANALYSIS- (CONT'D) ■ , - \ 



an examination of the proportion of variance accounted 
for by each 'solution. 

/ ■ 

,the degree to which the different solutions defined * 
rT\edningful countermeasures . • 

''b) Factors were split up into two or more different counter- 
■measures if one or more of the following conditions applied: 
two or more clearly differentiated countermeasures 
were contained within one factor. 

... a noticeable drop in factor loading occurred between 
^dividiiaT items within a factor. 

. . , marketi'ng considerations- suggested^ that individual 

items or groups of items shouldfbe dealt with separately. 

... these f^actors (or related actfdns) then represent a 
single aspect or dimension in an evaluation analysis. 

4. Di mension Labels - each countermeasure factor was given a des- 
criptive name which seemed best to summarize the countermeasures 
in that factor. 

As a result of this analysis 21 factors or dimensions w^ero used to - 
describe the countermfeasn^re attttudes of the ARS-Involved population. 
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APPENDIX g' 
"Q" 'SEGMENTATION ANALYSIS 

Thi^form of factor analysis is a statistical cechnique which examines 
correlations. between individuals based on the countermeasures they have* 
rated. 

This compute.- operation places individuals into homogeneous groups in 
terms of how similar their patterns of'response are. 

To do this,''Q" segmentations of three, four and five groups were analyzed 
for clarity and consistency. In order to select one of these three 
possibilities into which to segment the market, top box scores for the* 
60 countermeasures and average scores for the 21 factors were compared 
within ecich possibility, segment by segment. 

As a result of this detailed comparison among the alternative possibilities 
it was concluded that a s.egmentati on solution of four groups would be most 
helpful in understanding the nature of the niarket for countermeasures. 
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APPENDIX H 
VALIDATION OF "Q" ANALYSIS 



The "Q" Analysis Was validated by predicting "Q" group {membership using 
the 60 countermeasures in a discriminant function analysis*. 

If a high proportion of the respondents are properly classified into 

their respective "Q" groups, the discriminant function validates the 

/ 

■segmentation analysis. j 

The following table indicates a high degree of predictability for the 

-J 

four-group segmentation: 

DISCRIMINANT CLASSIFICATION 
SEGMENT SAMPLE SIZE CORRECTLY CLASSIFIED 



A 

B 
C 
D 



Total 





Number 


X 


397 ' 


. ^J49^ _ - 


-.87.9 


245 


199 


81.2 


"169 


132 


78.1 


121 


111 


91.7 


932** 


791 . 


84.9 



* = The program used was the Grey Advertising modified version of 
BMD 07M, June 1970, Bio-medical Computer Program, University of 
California Press. 

= 2 Pxespondents were not classified into any of the four segments. 
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APPENDIX I 
DEVELOPMENT OF PERSONALITY SCORES 



The procedure for the analysis of the psychological data was carried 
out in the following three steps, which are discussed in detail 
below: 

\ • . - 

. Computation of factor scores. - 

. Ass'ignment of respondents into high, medium and. low factor 
score groups. 

. Computation of differences between the segments, 

■ . f 

1. Computation of factor scores: ^ 

The first step is to assign a weight to each point within the rating 
scale^r Tecau^e a 4-point rating scale was used in this' study ^ "a 
weight from one to four was given to each statement depending on how 
it was rated; a weight of 4 for top-box, a weight of 3 for the 
second box, a weight of 2 for the third box, and a weight of 1 for 
the bottom box. 

Next, tie scores for each statement within a factor were^added up in 
order to ohtain a score for each psychological factor. Thus, if a 
factor had two statements, the score for the factor ranged from a 
minimum of 2 to a maximum of 8. -l 

K i 
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DEVELOPMbNT OF PERSONALITY SCORES (CONT'D) 



/ 



Assignment of respondents into high, medium and 'low. factor 
score groups: * 

Based on the percent of respondents who scored 8, 7, 6, 5, 4, 
3, 2, for a given factor- (which totals to 10C% for each factor), 
each factor is then divided, as evenly as possible, into 3 
equal groups of thirds. See an example below: 

TOTAL SAMPLE 



FACTOR NO. 8 ' IWa 

Scores: 8 17) > 

> 35% HIGH 
/ 18) j 

6 34) ) 34% MEDIUM 



5 19) ^ 

4 7) 



> 31,; LOW 

a 3) ^ 

. ■ 2 , .2} J 

The group trat includes the highest scores 8, 7, etc. is designated 
the "high" group, the group with the lowest scores 4, 3, 2, etc. 
becomes the "low" group, etc. 
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DEVELOPMENT OF PERSONALITY SCORES (CONT'D) 



Computation of differences between the segments: 

Jhe high, medium, and low divisions for each factor is then 
carried over in a cross-tab for each, segment vs. the balance. 

The final operations are a difference computation. First, for 
each factor the-. percent in the low group is subtracted from 
the percent in the high group for each segment and balance score. 
This yields the factor score for the segment and balance. 
Secondly, the factor score for the balance is subtracted from 
the segment score to yield the profile score, for example. 



FACTOR NO. 1 


SEGMENT 
A 


BALANCE 


High 


- 30% 


35% 


Medi urn ^ 


35%' 




Low 


35% 


25% 


IFACTOR SCORES/ 


F 


+10 




-5 (-) 


+10= - 



The profile/scores are then charted- in rank order from the highest 
positive to the highest! negative. 
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APPENDIX J 
FACT AND ATTITUDE BATTERY - FULL SCALE 



J-1 





Strongly 


Somewhat 


Slightly 


Slightly 


Somewhat 


Strongly- 




AGREE 


. DISAGREE 


People who drink too much are 
morally weak. 




23 


. 17 


14 


13 


16 


18 


It is easy to tell .when someone 
has had too much to drink. 




34 


24 


14 


11. 


10 


7 


If people want to drink there is 
no way to stop them. 




34 


20 


13 


1 1 


9 


12 


'A good host or hostess pvovides 
alcohoTTc beverages. 




8 ^ 


•14 


18 


16 


15 


28 


A can of beer is less intoxicating 
-thaii an average drink of liqu-jr. 




24 


23 


19 


11 


9 


12 


The only way to tell if a person is 
legally drunk is by the percent of 
alciohol in his blood. 






?1 


1 1 


1 1 ' 

/ 


8 


1 1 


A periion s mood helps to determine 
how affected by alcohol ^hey will be. 


31 


25 


22 


8 ^ 


7 


7 . 


A small prtrsonv^ill get- d/unk faster 
. than ax large person on the ime 
numbei/' of drinks. 


17 


14 .' 


13 


13 


13 


29 


A. person dr iRking on an empty stomach 
will get drunk faster on the same 
number of drink^ than d person who 
has just eaten something. 


61 


21. 


9 


3 


3 




,A person '^ho is used to drinking can 
^ drink more and not becom? dr^nk than 
a person who drinks only once in a 
wh i 1 e . 


31 


26 


18 


7 


■ 8 


11 


Alcoholic beverages are a stMiulant, 


28 / 


17 


13 


7 


8 


26 


Most people can-^control their drinking. 


17 


26- 


22 


12 


12 


12 


Drinking black coffee can help sober up 
'a person. 


18 . 


24 


25 


20 


7 


15' 


If a person knows they have drunk too 
much they can compensate^for it when 
they drive. 


6 


^ 4 


9 


9 


12 


60 


Alcohol is considered a druq. 




47 


• 18 


12 


. 6 


6 


9 



19)0 



FACT AND ATTITUPL BATTLRY - FULL SLAL. .. ... 





strongly 


Somewhac 


Slightly 1 


1 i 1 y r 1 1 1 




AGREE 1 


— 


Mixuu; oit^trent kn^ds c drinks can 
irrrv.'se the effects ilcohol/ 




46 


23 


12 i 




Most ^*eo[.]e ^-^^u drirk dc sc . to 
qet hit;!'.. 




18 


20 


17 




Most peopli' v/No -trink do so only 
tc reel re 1 axel. 




10 


22 


25- 


16 


Most. people who arink do so to 
socialize bet'^er. • ^ 




18 


27 


26 


12 


Tei'^vision programs over - emphasize 
the .social use of alcoholic beverages. 


30 


22 


» 20 


12 


A cole* shov/er can help sober sp a 
persor.. 




17 


24 


28 


10 


Out of every 10 traffic deaths,*- 5 are' 
Ciiused by drinking drivers* 


39' 


26 


18 




Alcohol will affect a person faster 
it he's under medication .like a 
tranquilizer or anti-dep' essant. 

Teenagers should be a(llowed to drink 
• itv their hcutos, . 


68 
13 


18 . 

• «f 

16 


8 

"22 


3 • 

10 


Parents should be tolerant if their 
teenagers drink too much^- 




12 


6 


9 


10 


Pare'nts should be more concerned about 
alcohol than marijuana. 


20 




16 


14 


It is the parents' responsibility to 
explain the use of alcoh^^lic 
beverages to their teenagers. 


. 72 ■ 


16 


7 


2 


Alcoholic beverages are a very 
important pari of most parti e>. 




22' 


20 


17 


12 


It is dangerous to drive a car after 
only 1 or 2 drinks. . 


'24 


20 


21 


i 

16 


A drink of wiV is less ^intoxicating 
than an dverade drink of liquor.. 


21 


22 ■ 
0" 


23 
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FACT AND ATTITUDE BAHERY - FULL SCALE (CONT'D) ' / 



Barents should discourage teenagers 

from drinking. 47 

relevision advertising of beer and 
wine makes drinking attractive to 
teenagers, '36 

For most people, it is hard to tell 

if the person is drunk unless you 

<nov/ him well . 10 

Unless a person staggers or slurs - 

riis speech he is probably not drunk. 5 

Problem drinkers cause more 1'*.tal 
accidents than social drinkers. '/ 30 

People should support itfict law 

enforcement to reduce 'the drunk 

driving problem even if^it meajis 

higher taxes. . 45 

when someone's kijled in a drunk 
driving acddent it^s^ysuAl^ 
"thF drunk ^person. , 8 



17 

23 

19 
6 

17 
26 



15 



16 



16 



12. 



14 



Strongly 


Somewhat 


Slightly 


Slightly 


Soitiewhat 


Strongly 


mil 






DISAGREE 





10 



17 

15, 
.13 



13 



18 
14 



7/ 

20 
43 
14 



21 



i 46-- 
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NATIONAL RESEARCH FOUNDATION FOR BUSINESS STATISTICS. INC. 
708 THIRD AVENUE NEW YORK, N, Y. 10017 

661-2226 

June, 1974 • 'Job ^^0300 BR606 



SOCIAL SURVEY 



SCREENING INTERVIEW 



START 79-0 
80-1 



Time Interview Started 
Time Interview Ended 



PSU 
CLUSTER #^ 
L.S. LINE # 



5 
6 
_7 
8 
9 



(ASK TO SPEAK TO THE MALE OR FEMALE HEAD OF THE HOUSEHOLD. IF HE/SHE IS NOT AT HOME 
SPEAK TO ANY RESPONSIBLE ADULT AT HOME. IF NO ONE IS AT HOME WHO CAN GIVE YOU SCREENING 
INFORMATION, RECORD ON CALLBACK SHEET AND MAKE APPOINTMENT TO COME BACK) . 

SCREENED MALE HEAD OF HOUSEHOLD [ ]10-1 

SCREENED FEMALE HEAD OF HOUSEHOLD.. ] -2 

SCREENED OTHER MALE ADULT. . , . [ ] -3 

SCREENED OTHER FEMALE ADULT [ ] -4 

Hello, my name is * -^'^ from the National Research Foundation. 

We're conducting a nationwide surve/ on various social issues and problems and I'd 
appreciate a few minutes of your time to answer a few questions. 



la. 



fi'1 i' . 



■ ^ ' 1 f , uu iua u'v; 



. riiVS 



than ij'hoMr- 



■■ ; ; . i ■ \ < \ ; 
1.; Br -iM. 



tin. current vear?^ (RLi/JPi. IN Co . ;';:. M.} 



ih. 



\c . hducnt ion 



I 



A. 



0. la. 



.Var.c of Household Member Age 



Male Members 
of Household 



11 

i: 



Male 
Head 

of 
House 



lb 
17 



3. 
4. 



l.'^-I 
18-1 
J5-1 
28-1 

lb. 



D . h- 

Com- 
pl.etf/d 
Col- 

Sth Some Grad Some lege 
Grade - High High Col- Or 
or Less School School lene More 



14-1 -2 


' "3 


-4 












19-1 -2 


-3 


-4 . 


-5 


24-1 / -2 


-3 


.4 


-S 


29-;; -2 


-3 


-4 


-5 




FF:MALE SCREENING SELECTION 
Ic. Education 



Id. 









A. 


B. 


G. 


D. 


E. ■ ■ 


( 
















Com- 


High 








Hemale 










pleted 


School 
















Col- 


Or 








Head 


8th 


Some 


Grad 


Some 


le?Te 


Fu 1 1 -Time 




0. la 




of 


Grade 


High 


High 


Col- 


Or 


i.!ol lege 




Name of flousehold Member- 


Age 


House 


or Less 


School 


School 


lege 


More 


Student 




Female Members 




















of Household 






















31 
















1. 


32 


33-1 


34-1 


" A. 




-4 




3.-^ 1 




^ — ' — 


36 




















37 


38-1 


59-1 


— 4U 




-4 




40-1 






41 


















3. 


4 2 


43-1 


44-1 




-3 


-4 


-5 


45-1 




— 


46 


















4. / 

^ 


4 7 




4 J' 1 




-3 


-4 


— »i 


Si'. - 1 




U.N THIS OULSTIO.WAIRE YOH 


MUST INTF.RVILW A FE^IALKI 








i 



1 9ii 



\ 



L-3 



er|c 



lOTESVIEWER: YOU ARE TO INTERVIEW A SELECTED RESPONDENT WHO IS A FEMALE. THESE FEMALES 
MUST BE . 

. 18-55 YEARS OF AGE 

NOT IN HIGH SCHOOL OR FULL-TIME COLLEGE (NOT 
CIRCLED IN COL. Id) 

WRITE IN BEIOW THE' NAMES OF THE FEMALES WHO MEET THESI: QUALIFICATIONS. PUT EACH PERSON 

ON A SEPARATE LINE STARTING WITH THE OLDEST AND GO TO THE YOUNGEST. IF ONLY ONE FEMALE 

QUALIFIES INTERVIEW THIS FEMALE. IF MORE THAN ONEFEMALE QUALIFIES. INTERVlEITTHb 

FEMALE LISTED ON THE .LINE WITH THE H IGHEST NUMBER OR LOWEST LINE THAT IS CIRCLED 

PnrPXAMPI F IF L NES 1 AND 3 ARE C IRCLED. YOU AR^B TO INTERVIEW THE PERSON LISTED ON 

l?5e 3 iF-N^ oiE li ll^ED ON THE THIRd'lINE. TOEN THE PERSON ON LINE 1 WILL BE INTERVIEWED, 



NAMES OF FEMALES 18-55. NOT IN HIGH SCHOOL OR FULL-TIME COLLEGE 



-2. 
-4. 



IF THE SELECTED RESPONDENT IS THE PERSON YOU ARE SPEAKING TO, CONTINUE WITH THE FULL 
QUESTIONNAIRE 0.1. 

IF THE SELECTED RESPONDENT IS NOT AVAILABLE, AT THE TIME OF THIS INITIAL CALL, ^j^KE AN 
APPOINTMENT FOR WHEN SHE IS LIKELY TO BE AVAILABLE. RECORD IN CALLBACK RECORD BELOW. NOW 
CONTINUE, WITH HOUSEHOLD RESPONDENT TO 0.2 ON SCREENHR. 

Date/Time Arranged For Callback ^ \ \ 



CLASSIFICATION 



And now, a few more questions for classification purposes-- 

2a. In total how many people, including yourself, live in this household? 



53 

(WRITE IN) ^54 

(Number) I SKIP 55-56 | 



2b. How many of these people are (READ LIST, WRITE IN NUMBERS] 



14-18 58 -™ — -♦ ASK 0.2c 

I ; 59 • 

\ ^ ^ <*SKIP TO 0.3 

61 

5 or Younger 62 «^3KIP TO 0.3 

2c. Did any of the 14 to 18 year olds attend high school thi^ year? 

YES [ ] 63-~ 
NO [ ] -2 



►GO TO 0. 3 



iNTnnvinwFiR: cnrcK Q.ih. if there is a mmh head of hous ehold you are to ask 

ljUESTIONS 3a, b, c Aljou^r [ilM.- 

U' WliRT'. IS NO HAlh HEAD OF HOUSEHOLD , YOU ARE TO ASK QUESTIONS 
' 3a, b, c ABOUT FEMALE j-lEAD OF HOUSEHOLD 



3b. 



T 



MALE H^'AD OF nOlfSEHOLP 



t4X 



oa. What kind v>f work docb he do? (PROBE 

FOR la.rAlES - RErORD UELOW) ^5 

66 

67 



(TYPE Oi WORK) 



68 



HAND MARITAL STATUS CARD TO RESPONDENT 
Which letter on the card corresponds to 
his marital status? (RECORD) 



A. 
B. 
C. 
D. 



Married 

Single 

Divorced 

Widowed 

Separated 

Refused.^DK 



[ ] ti9-l 

[ ] -2 

[ ] -3 

[ ] -4 

[ ] -5 

[ ] 



FEMALE HEAD OF HOUSEHOLD 



[ 64X 



What kind of work does she do? (PROBE FOR 
DETAILS " RECORD BELOW) o5 
\ 66 

67 



(TYPE OF WORK) 



68 



HAND MARITAL STATUS CARD TO RESPONDENT 
Which better on the card corresponds to 
her marital status? (RECORD) 



MarHed 

Single 

Div6rced 

Widowed 

Sepirated 

Reffised/DK 



69-1 
-2 
-3 
-4 
.5 
-6 



H^\ND RESPONDENT INCOME CARD 
And v^Duld you tell me now the letter on 



_ this catd which corresponds to the total 

income in this household from all sources before taxes? ^oc^^nr. ntr*?nrix»oT7 nr^i^nr^ 



(RECORD RESPONSE BELOW) 



A. 


Under $4,000 


[ ] 


70-1 


B. 


$4,000-54,999 


[ ] 


-2 


C. 


$5,000-$5,999 


[ ] 


-3 


D. 


$6,000-$6,999 


[ ] 
[ ] 


-4 


E. 


$7,000-$7,99'9 


-S 


F. 


$8,000-$8,999 


[ ] 


-6 


G. 


'$9,000-$9,999 


[ ] 


-7 



H: il0,000-$14,999 
I. h5,000-$19,999 
J. .f$20,000-$24,999 
K. ^$ 25, 000 AND OVER 
DON'T KNOW 
' REFUSED 



-8 
-9 
-0 
-X 
] -Y 
]7U1 



(RECORD BUT DO NOT ASK) 
RACE 



VVhite 


[ 


] 71^-1 


Black 


[ 


] -2 


Oriental 


[ 


] -3 


Other 


I 


1 -4 



RESPONDENT'S nXME 
ADDRESS 



INTERVIEWER'S NAME 



TELEPHONE NO. 



CITY 



STATE 



DATE 



73 
JZ.4 



END 79-0 
8p~l 



ERIC 



IDS 
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NATIONAL RESEARCH FOUNDATIOT^ FOR BUSINESS STATISTICS. INC. 
708 THIRD AVENUE NEW YORK, N, Y. 10017 

June, 1974 661-2226 job #10300BR606 



TIME STARTED_ 
TIME ENDED 



PSU # 



CLUSTER # 



START 79-0 
80-3 



SOCIAL SURVEY 
FULL QUESTIONNAIRE 



RECORD: Selected respondent is Male [ ]5-l 

Female [ ] -2 

RE- INTRODUCE YOURSELF, IF NECESSARY AND SAY: There are many problems and soc^ial issues 
facing our country at this time. HAND CARD A TO RESPONDENT SAYING: For eacJ^ of the 
problems I read to you would you please tell me which letter on this card be$t describes 
how important you feel the problem is. | 

FOR EACH PHRASE READ: How important a problem do you think l(PROBLEM) 
is? RECORD 1 

i 

IMPORTANT / 

A B C ~D E~| F 

Extremely Very Quite Rather Not Too Not At All 

— 5 — —T — — — 1 

The energy crisis.;. 
Crime in the streets 
Drug abuse 



Corruption in the government 
Pollution of the environment 
Drunk driving 

Inflation 

Racial Conflicts 

Unemployment 

Alcholism ^ 



6 
7 
8 

9 

10 
11 

12 
13 
14 
15 



199 



i 
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2. We are discussing tJyese social issues with many people across our. country. You have 
been randomly selected to be interviewed on the topic of the use of alcoholic beverages 
and their place in society today. We are speaking to both drinkers and non-drinkers 
about this subject. Your opinions will be ver>' valuable and kept in the strictest 
cor fidence. . . 



3. 



As you know some people feel one way, some feel another about the use of alcoholic 
beverages. I'm going to give you a series of cards, each of which has a statement 
describing some aspect surrounding the use of alcoholic beverages. We would like you 
to tell us how much you agree with each of these aspects. To help you give us your 
opinion, we'll use thi-5 Opinion Rater (SHOW RESPONDENT "STRONGLY AGREE" TO "STRONGLY 
DISAGREE" SCALE ON OPINION RATER). As you cart see. there are six boxes - each with 
a different .label — going from "Strongly Agree" to "Strongly Disagree." (POINT TO WORDS) 

Please place each of these cards in the box that best describc-j how much you aeree 
with it. " '^6^'='= 

Here is the first card (HAND GREEN PRACTICE CARD). How much do you agree that "Fresh 
air sobers a person up"? Please place the crxd in the box that best describes how 
much you agree with this statement. Now, please .place each of the remaining cards 
in the boxes that best describes how much you agree with the statement. 

(SHUFFLE YELLOW STATEMENT CARDS m\) HAND TO RESPONDENT. COLLECT CARDS AFTER RESPONDENT 
THE^INTERVIEris''cOMPLETEr'''^°^'^^^'^^ ENVELOPES. ENTER ANSWERS ON QUESTIONNAIRE AFTER 



/ 



ERIC 



2 50 



L-7 



START 79-0 
80-2 



STRONG-; 
LY 



som- 

WHAT 



SLIGHT 
I.Y 



I 



LIGHT- 
LY 



SOMP.- 
WHAT 



A G R E E 



STRONli 
LY 



D I s A (; R F. [•: 



-1 



1. People who drink too much are morally weak. 



It is easy to tell when someone. has had too 
much to drink. 



^ If people want to drink there is no way to 
stop thF>m. , \ 



^ A good host or hostess-j>rovides alcoholic 
beverages . 



5^ A can of beer is less intoxicating than an 
average drink of liquor 



The only way to tell if a person is legally 
drunk is bv the percent of alcohol in his 



-5 



-3 



-2 



-1 



10 

11 
12 

13 

14 

15 
16 
17 
18 
19 
20 

21 
22 
23 
24 
25 
26 



A perbon's mood h^lps to determine how 
afrected by alcohol they will be 



A small person will get drunk faster than 

a large person on trie same number of drinks . 



A person drinking on an empty stomach will 
9. get drunk faster on the same number of drinks 
than a person who has just eaten something. 



10. A person who is used to drinking can drink 
more and not become drunk than a person 
who drinks only once in a wiiile. 



11. Xlcoholic beverages are a stimulant. 



12. Most people can control their drinking. 



13, Drinking black coffee can help sober up 
a person^ 



If a person knows they have drunk too much 
they can compensate for it when they drive. 



\S. Alcohol is considered a drug. 



Mixing different kinds of drinks can increase 
the effects of alcohol. 



-3 



17. Most people who drink do so to get high 



Most pe'Qple who drink do so onlv to feel 
rclaxl^d. 



19. Most people who drink do so' to socialize better 



20, Television programs over-emphasize the social 
use of alcoholic beverages. 

21. A cold shower can help sober up a person. 



Out of every 10 traffic deaths, 5 are caused 
by drinking drivers, 



Alcohol^ will affect a person faster if he's 
under medication like a tranquilizer or 
an ti -depressant . 



-1 



ERIC 



2Di 



STRONG. 
LY 



SOME 
WHAT 



SLIGHT 
LY 



SLIPHT 



SOME- 
WHAT 



STRONG 
LY 



I g A fi R P. 



-1 



o4 Teenajjerf.^ sh'-uUI i.*.* uilcueJ u. -jrink m their 



28 
29 
30 

31 

32 
33 

o 

34 

35 
36 

37 

38 

39 

40 

41 



Parents !?houUi ha r. jli-vr.jit it tii'-ii teon.igers 
■ dr iiik too mucf. . 



Parents should he mori- concerned about 
CQ . nlcor»o2 - than raari^i;nna. 



27. It is t}.*^ parent's v;;:pun* ihi 1 it/ to explain 
t^ 5 vrc of -.i. ohoiir hcera^r ' lo th?ir 
teenagers. 



5g Alcoholic beveraj^es are a very important part 
" * of most D_artiet^b., 



ft is dangerous to dxi^e a caT 'after only 1 



or 2 drinks". 



3n A drink of wine is less intoxicating than an 
*A\:,erag^ drink of liquor. 



31. Parontg /'should discourage teenagers from 
drinking 



39 Television advertising of beer 
" drinking attractive to teen^g 



and vine makes 
ers . 



For mcs?: people. It ia hard to tell If 
33, tl e pcrsoti i'9 drunk unless you know him 
well. 



2^ Unless a person staggers or slurs his speech 
be ia rrQbab:(v pot drun^. 



22 Problem drinki^r^ cause more fatal accidents 
I — (rnan aocial drinkers. 

People should support strict law enforcement 
36. to redu'-e th'^ drunk driving problem even 
If It moans 'uigher taxes. 



When -someone* 9 killed in a drunk driving 
arcid^-nt- ic^s_usually the drunk person. 



"IT 




-3 



END 79-0 
80-2 



ERIC. 



20'< 



L-9 



4a. In the past 3 months , have you found yourself in a social or business situation where 
alcoholic beverages were served? 



Yes [ ]6-l- 



->CONTINUB 



No. 



..[ J -2 — ^'X" NO CONTACT 

■ ON FOLD- OUT SHEET 

AND SKIP TO Q.7a 

b. HAND CARD B TO RESP9Ni3ENT AND SAY: Which letter on this card best describes how 

frequently in -the past 3 months you found yourself in a social or business situation 
whexe alcoholic beverages were served. RECORD BELOW AND FOLLOW' FOLD-OUT RECORDING 
INSTRUCTIONS. 



A. 


Daily 




17-1 


B. 


5 to 6 times a week 




-2 


C. 






-3 


D. 






-4 


E. 


Once every 2 weeks 




-5 


F. 






-6 


G. 








Mw 

I) 


Once every 2 months 

Less than once ^every 


[ ] 


1 -« 

-9 



♦'X" FREQUENT CONTAtT 
'on fold -OUT SHEET 



."0' INFREQUENT CONTACT 
ON FOLD-OUT SHEET 



c. Were these alcohol related situatioihs only social situation^;, only business situations 
J or both business and social situations? (RECORD BELOW AND FOLLOW SKIP PATTEICv, 
NECESSARY) 1 



Only ;;ocial situations.... • ..[ ] 18-1- 

Only business situations...- [ ] -2- 

Both Social and business.... [ ] ,-3- 



-^ FINISH Q.4, THEN SKIP IQ. Q,5c 
-►SKIP TO Q.5a 
->ASK 4d-f AND Q.5 



^1. In the past 3 months at the alcohol related \social situations you attended did any. of 
these take place at (READ EAQ-i LOCATION BELOW,' HEfORb IN COL.Jd}?' 

FOR EACH "YES" IN C0L.4d, ASK: How many times dur-ing the past 3 montlis wer<.- you u\ 

- (READ "YES" LOCATION) where alcoholic beverages w^^re servi-d? 

Would you say it was 1-4 times, 5-10 times or more than 10 times'' FU-CORD IN COLUMN 4l . 
fU:PEAT FOR EAQI "YES" LOCATION. * . ' - 



Col.' 4d 
LOCATIONS 
NO YES 



1. 
2. 
3. 



[ ] 



A friend's home. ^ [ 

A relative's home 

A bar, restaurant or lounge where 

a mea^l was the primary reason 

for attending [ ] 

A bar, restaurant or lounge where 

a meal was not the primary r^a^n . 

tor attending .■[ ] 

A social occasion in your ovVn home [ ] 

A recreational events such is a 

sporting event, picnic, etc [ ] 

Riding in a car , , [ ] 



[ ] 



[ ] 



M. FOR MALE RESPONDENT kSY.\ ^W\\iii^ percent of these social situations were "Male Oniv" drinking 
situations? READ LISP, RECORD, SKIP TO 5a. . 



UT-1 



1 STlMl^ER OF TIMES 
1-4 5-10 OVER 10 



-3 



\ \ 2 [ ] -3 




\ I 
[ I 



25^1 

24- 1 

25- 1 

26- 1 



I ) 



1 I 



-3 
-3 

-3 
-3 



FOR FEMALE RESPONDENT ASK; What percent of these social 
drinking situations? READ LIST, RECORD, GO TO 5a. 



situation- r^- ' Ft: ale l>ilv" 



4f 

MALE/PLM\Li: 



ERIC 



u - 10% 

11 - 25% 

26 - 50% 

51 - 75%.... 
76 and over. 



20'J 



, -5 



/ 



L-10 



Sa. liurfni; the pa-^r ? rnonth*^ whert- the aKuhol rclfued situation was a business situation, 

did any of those take place at / [PrAD hAOI LOCATION, RHCORO IN COLUMN 5a)? 



5b. 



F'OR'LACH "YLS'* IN COLUMN r>a, rXSK : How many times during the past 3 months were you 
at I kl AO "Y! S" LlH:AriON) wheri.' alcoholic_beyerci^cs were served? 

Co] 



»a 

li)CATU:)N 



I 



1. An office party 

2. A business luncheon or 

other appointment outbide 
the office' at noontir^e. . . . 
^, A business nfeeting or 

convenition 

4. Meetinj;^! of Cliamber of 

Commerce, Flks or like 
organ i z at ions 

5. A business appointment 

in the ^^vening. 



Col . 5b 
m\hY:k OF TIMES 



no" 






ill 


?-10 


MORH TFIAN 


10 


[ ■ 1 


1 1 




[ ]29^1 


\ 1 ^2 


[ ] -3 




f 1 ' 


[ 1 




[ 130^1 


1 1 - 


' [ ] -3 




[ ] 


[ ] 




I ^31-1 




[ 1 -3 




[ 1 


[ ] 


■4 . 


1 ]32-'l 


1 I -2 


[ ] -3 




[ 1 


[• 1 




[ ]53-l 


[' ] -2 


[ ] -3 





5c. INTLiRVn-WKR: CHiiCK FOLD Oirr SUHHT; IP RESPON'DLNT IS ^'X^'HD IN CIRCLL (''FREQUHNT CONTACT") 
CONTINUE WITH Q.^6a. - ■ 

IF RESPONDENT IS NOT "X"ED IN CIRCLE ("FkEQUENT CONTACT") ON FOLD-OUT, SKIP TO Q.? 
(RESPONDENT DOES 'NOT ANSWER SECTION I OF ANSWER BOOKLET) / 

ba. HAND ANSWER BOOKLET TO RESPONDENT AND SAY: In section one of this booklet (HAVE 

RESPONDENT OPEN TO^ GREEN PAGE) there are a series of situations you and I may find 
ourselves in. ' - 

Would you start by reading situation number 1 carefully and rate how likely you are to 
do each of the 5 actions for each of the different persons by putting an "X" in the scale 
box which best describes how likely you are to take that action. ^ 

(MAKE SURE RE?SPONDENT KNOWS WHERE TO 'RECORD ANSWERS, AND THAT THEY RATE EACH ACTION FOR 
EACH PERSON BY TAKING ONE MEASURE AT A TIME AND RATING IT FOR ALL PERSONS UNTIL ALL 
THE ACTIONS ARE DONE. 

WHEN PESPONDENJ FINISHES 'IHE RATING OF ASPECTS, ASK THEM TO NOW ANSWER Q.l ON THE LAST 
GREEN PAGE. \ 



\ 
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6b. HAND CARD C TO THE RESPONDENT AND SAY: There have been many actions suggested as a way 

of reducing the problem of driving after excessive drinking before it happens . HDr each 

of the following'^suggested actions I read, please tell me which' letter on this card best 
descrihcs how likely you are to do the suggested action. 



How likely are y^u to 



X ACTION, ASK ALL ACTIONS. 

START AT 

"X^'ED ACTION, 

ASK ALL . - 



(READ »'X'»ED ACTION)? RECORD. START AT "X^'ED 



Likely To Do 



Extremely 

6, 



[. ] Host/Hostess a' party where 
no alcoholic beverages are 
j served , , , [ ] , 

[ ] As a host/hostess, plan for 
sober party transportation 
for your guests [ ] . 



B 

Very 
5 



C 

Ouite 



n 

Rather 
\ 3 

...[ ].. 



E ^ 
Not Too 



Not At All 



1 



34 



.[ ]....[ ]. 



.[ ] 



.[ ] 35. 



( 



Provide and arrange- for 
overnight lodging for your 
guests . /! 



■I ]. 



.[ ]....[ ]..., 



■[ 1 [ 1 36 



] Attend a party where no 
alcoholic beverag<'s are 
served [ 

J Plan to scrye food at a 
party with the drinks to 
reduce the t»ffects of 
alcohol .* [ 



.[ ]....[ ].. .[ ] 



-[ ] 



.[ ] 37 



,.[ ]....[ ] 



[ ] 



38 



] Plan a party where drinking 
is cut off at a certain hour 
and replaced with non-alcoholic 
beverages and food ; . . . [ ] [' ] 

) Call a taxi for a person who 
drank too much [ ] { ] 



1 1 As a host/hostess, refuse 
to serve more drinks to a 
guest who is becoming 

intoxicated [ ] [ 

Exclude from your parties ^ 
persons who drink too much [ ].....[ 

[ J Subscribe to a community plan 
to provide party trans- 
^portation, e.g. a party bus [ ] [ 



..[ ].. 



• [ -1. 



.[ ]...,....[ .] 39 
■[ ]• [ 1 40 



•[ 1 [ 1 41 

•[ 1 1 42 



••[ ]....[ 1. 



] Work to get television to moder- . I y 

ate the showing of drinking «s a , ^ — 
.. "must" in social situations [ ] [ ]....[ J [ ] [ ].. 

J Treat seriously any conversa- 
tion on drinking and driving, 

^ particularly when people are 

treating it lightly [ ] [ ]. [ ] 



' [ I 43 



■[ I .44 



•[ 1. 



■[ 1 [ 1 15 



I ] Report to authorities stores 
• or bars that sell alcoholic 

beverages to persons under the ^ 

^=8^1 [ ], 

[ } Use party napkins, coasters, 
and favors with messages 
encouraging responsible 

drinking.' , [ ].....[ ']....[ ]. 



•[ ] f 1 46 



] Provide for guestSff-^a simple 
inexpensive test device that 
would indicate whether or not 

it wasdangerous for them r.o drive.. [ ] [ ] 



2 0 5 



,..[.]. 



....[' ].:. 



,[ ] 48 



/ 



J 



luve you htMrJ of* the tcmi "I^rohlcm Drinker"? 
Yes [ 



\ 



What does the teriii mean you': 
Rr.CORD VIRBATIM BILLOW. . 



No 



fvh at do yoLi think the term might mr-inC 
RLCORO \i RBATIM Bl-LCW. 



^50 

52 
53 



ILAND rVVStVER BOOK :0 RESPONOHNT OPEN TO SECTION II, BUF-F* PAGES, AND SAY: Gn tho left hand, 
side of this page there are a libt of aspects of personality ^r behavior that could he 
associated with the problem drinker. Would you rate each aspect according tp how you feel 
the aspect is characteristic of the problem drinker*? 

MAKE SUW: RESPONDENT fJNDERSTANDS HOW TO RATE THE ASPECTS. AFTER 'RESPONDENT HAS RATED 
THE ASPECTS, ASK THE RESPONDENT TO COMPLE:TE QUESTION 1 ON PAGE 7 OF THE BUFF PAGES ,\ND 
FOLLOW THE INSTRUCTIONS AS TO WliHTHER THEY COMPLETE ALL THE PARTS OF Q,2. 



/ 



201) 



L-L3 



HAND CARD D TO RHSPONMENT AND SAY: On this card you will find several possible outcome^ 
that could happen to a driver who has been driVikitrg so heavily that he or she would be ' 
considered legally dnink. 

If that driver'were a teenager, which one letter on this card best describes the outcome 
that is most 1 jke ly t o, happen? (RECORD ON TEENAGE LINE.) Which letter best describes the. 
next most likely outcome ? >(RECORD.) Wiich letter best describes the third most likely 
outcome ? ^ (RECORD.) 



If the driver were an average social drinker whoVjjdd been drinking so heavily he would be 
considered legally drunk, which one/ letter best describes the outcome that is most likely 
to happen to him? (RECORD ON SOCIAL DRINKER LINE,) Which letter best describes the next 
most likely outco me? (RECORD.) Which letter best describes the third most likely outcome ? 
(RECORD.) 

If the driver was a problem drinker who was legally drunk, which one letter on the card 
best de.scribes the outcome mo st likely to happen to him? ("RECORD ON PROBLEM DRINKER LINE.) 
Which letter best describes' the next most likely outcome ? (RECORD.) Which letter best 
describes the third mos t likely outc ome^ (RECORD.) 



MOST LIKELY OUTCOME 



NEXT MOST LIKELY OUTCOME [THIRD MOST LIKELY OUTCOME 







H <; ■ 




E 


JL. 


-A. 


15 


c 


.11... 




'[•• ^ 


A 


B 


C 


D 


H 


p 












I 














' 6 


5 


4 


5 


2 


1 


Teenager 


n 


□ 


n 


□ 


□ 54 


□ 


□ 


□ 


□ 


n 


□ 57 


□ . 


□ 


□ 


□ 


□ 


□ 60 


Social Drinker 


n 


tn p 


□ 


EL 


nss 


a 


□ 


□ 


□ 


□ 


□ 58 


□ 


□ 


□ 


□ 


□ 


-U6l 


Problem Drinker 


n 


□ □ 


□ 


□ 




□ 


□ 


□ 


D 


n 


□ 59 


□ 


□ 


□ 


'□ 


□ 


062 



HAND CARD E TO HESPONDF:NT AND SAY: Which^ letter best describes how likely a person is to be 

arrested and convicted when, stopped for drunk driving if that person were ^(READ 

PERSON)? REPHAT WR EACH PERSON. 



A 

Very 
Likely 



B 

C}u it 0 
Likel V 



C 

Ratlior 
Likely 
2 



D 

Not Too 
Mkely 
. 1 



1. An adult female..., [ ] 

2. A young perH)n, luidtn* the 

legal drink ing age [ ] , 

3. * A -prominent "citi.!;-^.. [ ] 

4 . An adul t ma Ic ' .* . . [ \ . 

5. ^An adult minority j^jroui^ member ( j, 

6. A -young pcr^uim, who is older than 

. the 'lej^al drinking age [ J, 



[ ] 
[ I 



[ ] 



[ J- 



[ ] 



[ ] 



63 

04 

6 b 
67 



] 68 



207 



'^'-^ .\^J..U.Jv'.'. ^ JrunkV DO NOT Ui.AD Ll '.i , iJi ')i:iJ 



it rh!-, saiTie pv.rsoii w ts Jri-^i-.r liqiu-r in .t-one-iunir [uriod, fiow inar\y drink.s of ] i yu^ 
c.Hiia rhc: 'M-.r ^rWi * : • iri-.My drunk; |u) Soy iU.Al) 1 Is I" , RI:(^t)R!) IN ('.)Hn\ *^ 

Col. 9b 



( ,ins of Bec^r 



1 . I"" i 

I 1 --■ 

[ 1 

[ 1 -1. 



[ 



^nt mav i i;r».'h.{ and drink aU.jJiolu- Iv \ r.i^c 



(f C.'iild 



t >r d.rinkinv: in your state, what ai^o would it hoV {Rii'OK|i 



r 



yiM rs old. 
yi-ars <)ld'! 



Col. 9c 
Cu rrcnt 



]71-I, 



Col ._j)d 
Kc^jjondent ^ 
l.c ;ja I Ago 

,.[ ]72-I 
,.| ] -2 

.J r -3 



r)ver 



IS yrars old. 
19 years t>ld. 
JO years oM. 

Jt ytsirs old. 
J J years old. 
23 years t)ld. 

21 v'eurs old. 
23 years old. 
23 vears old. 



-4. 
-3. 



l*NI) 79-0 j 
-80-3 ! 



10. 



r O>; AM. UnSPQNOF-NTS . flAND ANSWIiR BOOK TO RI'.SPONDEiNT . OPLN TO SECTION 3 O.N WHTTG PA(U:S AND SAN 
This part of the booklet contains a number of statements peo])le have made about ihemselvrs. 
for each of the statements we would like you to simply put an "X" in the box wiiieh best 
iiescribes how true x>r untrue the statement is about you. 

Here a^ain ther(> are no right or wrong answers. What you, yourself, think is what matters, 
'Uemembcr to "X" nnc box and one box only, for eacli statement. 

\\AKV. sum RHSPONDC.NT FULLY ilNDLRSTAN'OS : \V TOR. ANY REiASON rilLY OBJECT, DON'T FORCT TIlfM 
TO CO.MPLLTi: .SECTION, , \ * 



WHLN TllfiY ARH I-INISHLD .SEiCTION 3, TURN TO SLCmON 4' BLUE PAGE OP /VNSWER BOOK AND READ 
INSTFUiCTlON IN Q, II. . ^ 



11. ASK RESPONDENT TO TURN TO SECTION 4 BLUE PAGE OF ANSWER BOOKLET AND SAY: ^ In this section, 

like all other sections of the questionnaire, the- answers you ^give will, be combined jvith the 
the answers of many people so that your individual responses will never be looked at separ- 
ately. Would you please start at Question 1 of Section 4. Answer this question to/the 
best ut your ability by "X-ing the box that be;,t describes your answer and then foVlow tiie 
instruction to the ri^ht of your answer. - 

NUKE .SURE RESPONDENT UNDERSTANDS, ASSKST IF NECESSARY. IVUEN THIS SECTTION IS FINISHED T\KI 
BACK THE BOOKLET. ' 



ERIC 
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L-15 



START 79-0 

80-6 



SKIP 43-60 



ERIC 
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ri;ne, or curri'ntly unen|; io; edV 



} j:jt* l-';. ch: tii; I •• I ; iiu . . . 

' 'tk ^ i ■*-■ 



SKIP Tt) l(>a 



{'Hi Li' 



1 . 



\:Ki .Noi-ld vvKi tell mt' pleasu which letter on this card best corresponds to the total income 



h.vist'hold from ail sources before taxes? (RECORD BELOW.) 



A. 
B. 
C. 
D. 
K. 



Ui\ier $4,000 

$4,000 - $4,^.99. 



$S,OO0 
$b,{)00 
$7 , 000 
$^ , 000 
$9V)00 



$S,999. 
$0,990. 
$7,999. 
$8,999. 
$9,999. 



[ ]64-l H. $10,000 - $14,999 T 

[ ] -2 I. $15,000 - $19,999 [ 

J. $20,000 - $24,999. ....[ 

K. $25,000 ^ over / . . [ 

Refused/ 

Don' t know [ 



[ ] 



-5 
-4 
-5 
-6 
-7 



] -8 
] 

] -0 

J -X 



J* UrsrO.NDHNT WEIGHT/HEIGHT CAR!).) 
:h It tter best describes your current weight? 
•:• .(.-rter best describes your height? 



(RECORD IN WEIGHT COLUMN.) 
^RECORD IN HEIGHT COLUMN.)' 



A. iJnder 100 lbs [ ]65-l 

B. 100 - 134 lbs [ 1 -2 

r. ns - 1S4 lbs [ ] -3 

ij. 155 - 190 lbs [ ] -4 

r. Over l.)0 lbs [ ] -5 

Rtjfused V [ j -b 

old were you on your last birthday? 



A. 
B. 
C. 
D. 



HEIGHT 

Under 5 ft. 

5 ft. - 5 ft. 6 inches [ 
5 f t . 7 inches - 6 f t . [ 

Over 6 ft 

Refused 



[ ]6(>-l 

[ ] ■ 

. ] 

[ ] 

[ 1 



-3 

'•4 
-5 



Under 18 f ]67'-l 

18 years old [ ] 

19 years old [ ] 

20 -years old [ ] 

21 years old [ ] 



-3 
>4 



22 years old [ ] 

23 years old [ J 

24 years old [ ] 

25 years old [ J 

Over 25. . . [ ] 

Refused. . , [ ] 



-7 
-8 
-9 

-X 



RECORD Bin DO NOT ASK: 



RACE 



White [ 

Black [ 

Orienta 1 »......[ 

Other . . [ 



]68-l 
] -2 
1 "3 
1 -4 



Thank you very much for your cooperation. 



END 79-0 
80-6 



PHONE 



ADDRESS 



CITY 



STATE 



INTERVIEWER'S NAME 



DATE 



O I h:i\f received $5 for the completed questionnaire. 

ERIC 
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FOLD- OUrr SHEET 



No Social Contact 

! 

Frequent Social Contact... 
Infrequent Social Contact. 



'J 



21i 



Job 'rt 1():^00BR60(> 



\ 



ANSWER BOOKLET 



.RESPONDENT •\S NAME _TELEPHONE if , 

ADDRESS \ . CITY/STATE ZIP CODE 



INTERVIEWER'S^ NAM E ^ DATE 
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SITUATION 1; You are in your own home and a person is 
very drunk and about to drive a car. 



START 79-0 
80-4 



MEASURHS 

Make the suggestion to the person 
that you drive him home 



IF TflAT PERSON WERE: 



A Close 
Friend or 
Relative 



A 

Casual 
Acquaintance 



Someone 
You Just 
Met 



Extremely 1 ikely. . 

Very likely 

Quite likely 

Rather likely 

Not too likely. . . . 
Not at all likely. 



Extremely lijkely. 

Very likely 

Quite likely 

Rather likely. . . . 
Not too likely. . . 



r~i -4.. 



-T 



8-6. 
-5. 



Suggest to the person that they stay 
overnight at your home 

Extremely likely....! . . 

Very likely. . . 

Quite likely _4 

Rather likely . . . . [ 1, _5 

Not too likely | [ --2 

Not at all likely , • • (ZZl -i 

Try to take their car keys away 
if they insist on driving - 



Not at all likely ...T \ [ 

Physically restrain them if they 
insist on driving 



[IZIii-b. 
CD -4. 

-5 . 
-2. 
-1. 



I ()-(>. 

I -4. 



J 9-6. 



-4. 
^3 . 



CD 



0. 

-5. 
-4. 

-3 . 



-6 
-5 
-4 
-3 



10-6 
-5 
-4 
-3 



LZ] -1 



CD 



13-b 

- b 

-4 

-3 
, 0 
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Extremely likely. 
Very likely. 



o 

Quite likely...... ' ^ j 1 

Rather likely. , \ \ \ [ \ |=] 

Not too likely . ; 



14-6. 
-5. 
-4. 
-3. 
- 2 . 
-1. 



Not at all likely \ [ 

When other measures fail, call the 
police to prvent their driving. 

Extremely like^ly - ^ [ZI117-6 

Very likely \ \\\ f — | -5 

Quite likely . * * | — 1 -.4 

Rather likely W W W W W ... . \ WW ! -3 

Not too likely \ ^ 1 

Not. at all likely ....!!!!!!!!!!!!!![ l-v-^i^ 



1 


-6 . 


• ■ n 1-6-6 


r~i - 




■ • n -5 


□ - 


-4 


••1 1 -4 


C3 - 


• 3 . . . 




a - 




-•n -2 


EZ] - 


1 


■ -1 




(1 


..| \l9-b 


tZJ - 


S 


..L_i -5 



-4 -xr-'Cl 



-4 

_ 2 
-1 
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You are in t^ij^^l^.^JlP"^^* -^^^d a pcrsoi 
very drunk and about tLr^tfrive a car." 



1. 



.-.akc til'..- '.i:;^^^--"^ ^ i^ti t/ie person 
th'-it v.vj drive him home 



li- riiAT PrRSON WhRJ- : 

A C los e A Scmieono 

Friend or Ca>ual ' You Just 

Relative AcMuaintance Mt^t 



^•xrrern^^y likely.. 
Very 1 ir ley . ...... 

Quito 1 ikely 

Rather likely 

Not too' 1 ikely . . . . 
Not at all likely. 



Suggest to the person that they stay 
overnight at your home 



□ 21-6 IIZ122^6 



1 



cm 



'5. 
-4. 
-3. 
~2. 
•1. 



...CZ] 
■■.(ID 



-5 
-4 
-3 
-2 
-1 



F.xtremcly likely 

Very likely 

Quite 1 ikely . . . . 
Rather likely. . 
Not too likely. . 



□ -5. 



Not at all likely | 1 ' 

3, Try to take' their car keys away 
if they insist on driving 

Extremely likely. , ] 26-6 

Very likely, "... | [ .5 

Quite likely. 

Rather likely \. ( 



Not too likely [ 

. Not at all likely. 

Physically restrain them if they 
insist on driving 



-4. 
-3. 
-2. 
-1. 



1ZI[24>6 I 125-6 

-5 [U -5 

^4.....iz: -4 

-3 I 1 -3 



□ 



I. 



3 -I 



□ 27-6 

□ -5 n 

□ -4 □ 

□ -3 □, 

□ ~2 □ 

□ -1 □ 



8^6 

-4 
-3 
~2 
. -1 



\ 
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Extremely likely. 

Very likely 

Quite fikely 

Rather likely. . ... 
Not too likely. . . 



□ 29-6. 

□ -5. 

□ -4. 
•3. 
•2. 
•1. 



□ 
□ 



Not at all likely...: , [ [ 

When other measures fail, call th« 
police to prevent their driving 

Extremely likely [ ~] 32 

Very likely [□ 

Quite likely- | — -] 

Rather likely. [ — | 

Not too likely . . ., > , \~] 

Not at all likely 

214 



-6. 
-5. 

;4. 

-5 . 



CZ]30-6.....[I^31-6 

□ -5 n -5 

□ -4 □ -4 

□ -3 CJ -3 

rn -2 □ -2 



• □53-6 I 134-6 

-5.. 

• CZJ -3.. 

-2.. 

• n -1.. 



-4 
-3 
-2 

-1 
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SITUATION 3: You are in a bar or public drinking place and a 
person is very drunk and about to drive a car. 



IF THAT PERSON WERE: 



MEASURES 

Make the suggestion to the person 
that you drive him home 



A Close 
Friend or 
Relative 



A 

Casual 
Acquaintance 



Someone 
You Just 
Met 



Extremely likely 

Very likely. 

Quite likely 

Rather likely e . « 

Not too likely...., [ — \ 

Not at all likely. . ...... [ \ 

Suggest to the person that they stay 
overnight at your home 

Extremely likely | [58-6 

Very likely. | — j ^5 

Quite likely ( — [ 

Rather likely [ — j 

Not too likely.. | — ] 

Not at all likely j ] — [ 



EZ335-6 □36-6. .... r~l57^6 



C3 



-5. 

-2. 
-1. 



□ 
CZ] 

CZl 



-5 
-4 
~3 

-1 



CZl 



239-6, 
1 -5. 
-4. 
-3. 
-2. 
"1. 



i40-6 
~5 
-4 
-3 
-2 
-1 



Try to take their car keys away 
if they insist on driving 



Extremely likely., 

Very likely. 

Quite likely. . . . . . 

Rather likely 

Not too likely. . , . 
Not at all likely. 



I I 

C3 



141 



{Z3 
CZl 



-6. 
-5; 
-4. 
-5 . 
-2. 
-1, 



[ZJ42-6 rn43^6 



CD 
Z3 



-5, 
-2. 



Z3 

CD 
C3 



-5 
-4 

-2 

-1 



4. Physically restrain them if they 
insist on driving 

Extremely likely. ; . [Z]44--6 CZ45.6. .... r:-j46-6 

Very likely.....-.^. q ,5 r— , 

Quite likely CZ) -4... CZl -4 ' rH 4 

Rather likely....... (~j .3 ^ -si.'i.'.'cd -3 

Not too likely f~] -y \ 1 7 r=\ 

Not at all likioy.... wv:::.^ -i.';.';:^ ' - 

5. When other measures fail, call the 
police to prevent their driving 

Extremely likely. . . , , | — 1 47~6. 

Very likely | — ^ ^s.][ 

Quite likely p— , -4.. 

Rather likely CZj ~3. '. 

Not too likely ^ \ — | ^2 

Not at all likely r— 1 [" ' 



LZ148-6... 


•■□49-0 


t__J ---s;.. 




□ ^ -4.-.. 


* t-. ..id 


0 -3... 




(Zj -2... 


• ■ r~i -2 


L_I -1... 





SECTION 1 



la. In the past year, were you in a .situation where someone had been drinking too 
heavily and was about to drive a car? C»X»* CORRECT ANSWER BOX AND FOLLOW 
INSTRUCTION TO THE RIGHT OF YOUR ANSWER.) 



Yes, I was in the situation I 1 50-1 

No, I was not in the situation. . . . \ I -2 



-►ANSWER Q.lb 
-^RETURN ANSWER BOOK TO 
INTERVIEWER 



lb. Take the most recent situation and plea^e'^'X'* the phrase tjhat best describes your 
relationship with the person who had been drinkin^^^ieavily a^ was about to drive. 



Ic. 



Id. 



Close friend or relative I 1 51-1 

Casual acquaintance I 1 -2 

Someone I sust met [ ] -3 



►VX" ANSWER AND GO TO Q.lc 



Which phrase best describes where the most recent situation took place? C'X'* 
ANSWER, THEN PLEASE GO TO Q.ld.) 



In your own home... [ 1 52-1 

In a friend's home I I -2 

In a bar or public drinking place. C 1 -3 



^ANSWER AND GO TO Q.ld 



In the most recent situation, did you take any kind of action to stop the drunk 
person from driving? ("X" CORRECT ANSWER BOX AND FOLLOW INSTRUCTION TO THE RIGKT 
OF YOUR ANSWER.) 



Yes, I took action 1 I SS-I- 

No, I didn't take any action 



►PLEASE ANSWER Q.le 
p^PLEASE ANSWER Q.lf 



V 
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la. 



lb. 



Ic, 



SECTION 1 



In the past year, wer--^ vou in a situation where someone had been drinking too 
heavily and was abour to drive a car? C'X'' CORRECT ANSWER BOX AND FOLLOW 
INSTRUCTION TO THE- RIGHT OF YOUR ANSWER.) 



Yes, I was in the situation | | 50-1 

No, I was not in the situation. ... [ZI1^ \ "2 



-►ANSWER Q.lb 
-►RETURN ANSWL-R BOOK TO 
INTERVIEWER 



Take the most recent situation and please ''X" the phrase that best -describes your 
relationship with the person who had been drinking heavily and was about to drive. 



Close friend or relative I 1 51-1 

Casual acqpaintance. I I -2 

Someone I sust met [ 1 



►"X" ANSWER AND GO TO Q.lc 



Which phrase best describes where the most recent situation took place? ("X'* 
ANSWER, THEN PLEASE GO TO Q.ld.) 



In your own home.. I I 5>2"1 

In a friend's home I I -2 

In a bar or public drinking place. | | -3 



►ANSWER AND GO TO Q.ld 



Id In the most recent situation, did y6u take any kind of action to stop the drunk 
.person from driving? C'r' CORRECT ANSWER BOX AND FOLLOW INSTRUCTION TO THE RIGFfT 
OF YOUR ANSWER.) . 



Yes, I took action > > j j SS-l- 

No, I didn't take any action I 1 —2 



►PLEASE ANSWER Q.le 
►PLEASE ANSWER Q.lf 
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le. 



If. 



In your own Words, please ite out all the actions you took. 54 

, ^ > ; 5 6 

57 

mm YOU ARE FINISHED RETURN ANSWER BOOK TO INTERVIEWER 

There are many reasons why people don't take action. In this particular situation 
would yoir^ any of the reasons that best .explains why you did not take any action. 
(YOU CAN "X" MORE TIIAN ONE REASON.) 

The person was hostile ^^□^S-l 

I was afraid of what others would say..> UJ 

I wasn't sure about what could be done [_J 

There were too many people involved already... C3 

That person never listens to anyone anyhow • • 

I was afraicj It would cause an ugly scene 1 1 "^^ 

If others had helped me, I would have acted.... ' -7 

I 'wasn't sure how the person would react 

It wasn't my responsibility / LZJ 

I didn't like the person • C3 "0 

I didn't want to lose the person's friendship l~J "^^ . 

I didn'*t know th^ person well..... 

I didn't feel close to the person L_159--l 

Write in any other reasons here , 

60 

61 



END 79-0 
80-4 



WHEN YOU ARE FINISHED PLEASE RETURN ANSWER- BOOK TO THE INTERVIEWER 
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START 79-0 
80-5 



SECTION 2 



LIKELIHOOD THAT THIS IS A CHARACTERISTIC OF A PROBLEM DRINKER: 
Extremely Very Quite Rather Not Too Not At All 
L ikely Likely Likely Likely Likely Likely 
. 6 — 5 ' 4 . 3 2 1 



Tends to be antT-sbcial I | 



Frequei5tiy drives after 
heavy drinking. 



Can not hold a steady^ job. 



Is a hostile person when drunk. 
Frequently has family problems. 

Is a lot of fun at parties 

Had , parents who drank, too much. 



Doesn't recognize his 
probl-em ' 



Has repeated arrests for 
drunk driving 



Can not control their 
"drinking 



C=3. 

□ 

CZ3 



Needs psychiatric care | I 

o 



Looks and acts normal, 

except when he/she. is drinking. . . . [ | 



I.s addicted to alcohol. 



CZI 



..CJ.;. 

...... 



im 



□ 5 



I 1- 



o 



6 
7 

9 



□ • O 10 

□ □ li 



I 1 13 



14 



CD 15 



□ 16 

□ □ 17 



t n 



219 



L-26 



SECTION 2 



la. If a problem drinket were drunk and about to drive, would you be more likely to 

act because it was a problem drinker, act about the same whether a problem drinker 
or social drinker, or less likely to act because it is. a problem drinker? Please 
"X" how likely you are to act for each of the actions below. (WHEiN YOU ARE . 
FINISHED ANSWER Q.lb.) 

MORE LIKELY TO DO DO ABOUT THE SAME LESS LIKELY fO DO 
BECAUSE IT IS A miETHER PROBLEM BECAUSE IT IS A 
PROBLUM DRINKER OR SOCIAL DRINKER PROBLEM DRINKER 
5 2 ] 

Make the suggestion to the ' ' , 

person that you drive him home I I | | [ | 

Suggest to the person that they 

stay overnight at your home | | | | . . ; | | 19 

try to take their car keys away 

if they insist on driving | | , t | | [ 2Q 

Physically restrain them if they 

insist OP driving [" I . - | 1 , | | 21 

When all other measures fail, call 

the police to prevent their driving. . . [ J | [ . . | | 22 

lb. Using the definition of a problem drinker as "one who drinks so heavily that it 
seriously interferes with his or her work and family life", do you currently 
know, and come in contact with, anyone who fits this description? ("X" CORRECT 
ANSWER AND FOLLOW INSTRUCTION TO THE RIGHT OF THAT ANSWER.) * * 

Yes .... 23^1 » PLEASE ANSWER Q. 2 , 1 

No -2 ^PLEASE RETURN ANvSWER BOOK TO INTERVIEWER 

I 
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Please ''X*' the answer box that best describes how nany proble« drinkers!^- 

[ -^FTER YOU HAVE ANSWERED HERE PI.EASE GO TO Q.2b 



Just One 

Two 

Three 

Four or more. 



124-1 
O -2 

a "4 



2b. 



Regardless of how many problem drinkers you know, would you please "X" the answer 
box that best describes the relationship you have with the one problem drinker you 
most familiar with . (^X" CORRECT ANSWER AND THEN PLEASE^ TO Q.2c.) 



Male business acquaintance 

Female business acquaintance 

Male member of inaiediate faaily. 

Female member of inediate faaily 

Male relative not in inaiediate family. 
Female relative hot in iMediate family. 

Close male friend......* 

Close female friend 

Casual male acquaintance 

Casual female acquaintance , . . . 



~I2S-1 
-2 
-3 
-4 
-5 
-6 
-7 
-8 
-9 
^0 



For this problem drinker whom you are most familiar with, would you "X" the rating 
box for each action to describe how likely you are to do the suggested action. 

LIKELY TO DO FOR THE PROBLEM DRINKER 

Extrwiely Very ^ nXiite Rather 4tot Too Not At AlT 



See that the problem drinker is 
not invited to social situations 
wher^^ alcohol is served 



Don*t offer the problem drinker 
a drink. . . . „ 



Work with organizations that are 
dealing with the problem 



Refuse to protect the problem 
drinker so that employer and 
friends can learn about the problem. 



Urge the problem drinker j to get 
into self-help programs., 



Take their keys away from* them 
if they insist oh driving 



Physically restrain them if 
they insist on driving 



When other measures fail, call 
the police to prevent their driving. . 



o — □ . . . . cm . . . □ 

O — CD • • • • CZl- • • O 

i 

mi — □ — I I. ..I I. 

CZD O • • • • CZ3 • • • CZI • 
cm — CD — CZD • • • CZJ • 

cm... -O — in ... I I . 
cm . . . . cu . . . a • 



• cm 

■ cm 

■ cm- 
cm. 
cm. 
cm- 
cm. 



■ cm 

• cm 

• cm 
cm 
cm 
cm 
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J/ 



28- 



29 



30 



31 



52 
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Somewhat Not True 

Very True Quite True True At All 

About Myself About Myself About Myself About Myself 

4 3 2 1 



I do not like to see anyone 
receive bad news."^ 



I feel confident when 
directing the activity of 
others. * 



If I have a problem, I like 
to work it out alone 



I like the feeling of speed. 

Rarely, if ever, do I do 
anything reckless.....: 



I spend a lot of time 
visiting friends 



I believe the society we 
live in is pretty good the 
way it is 



I enjoy helping people 
even if I don^t know them 
very well . . . 



Trying to please people 
is a waste of time 



If I can get away with it, I 
will break any law which I 
think is bad 



GZ). 



Stupidity makes me angry I I 



CZ3- 

CD. 
□ 

. 1 I 

•a 
a 



CD- 
CD- 

CD- 

CD. 
CD 

CD 

■ CD 



CD 
CD 



CD 



CD 



CD 



36 
37 

38 

39 

40 



42 

43 
44 
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Somewhat Not True 

Very True Quite True True At All 

About. Myself About Myself About Myself Aboat Myself 

4 3 2 1 

I am careful about the ' 
things I do because I want 
to have a long and healthy 

^^^^ • . V O n • □ 45 

I believe in giving friends 

lots of help and advice. r~n f~| | 1 46 

When I am doing something, I 
often worry about what other 

people will think | ^ | 1 . . | 1 ; 47 

1 would make a lot of changes 
in the laws of this country 

if I ^'^Hild □ CZ3 48 

I usually try to share my 

problems with someone who • 

can help me O . . O • • • • O 

I obey the law even when I 
am convinced it is in need 

change Q ^ ] (— ] 50, 

I think It is better to - 

be quiet than assertive. . .v. . . . . r~l I 1 . . ^ r~1 . . . . I 1 51 

I try to get out of helping 

other people if I can. ) 1 | 1 , , , , | [ | 1 52 

I find that I sometimes 
forget to "look before I 

l^'^P"- • : • • . CZl a ^. O S3 

I 'will not go out of my way 

to behave in an approved way. . . r~1 . . . p~] [^"1 54 

If someone is in trouble, I ' . 

try not to become' involved | f £^ \ | 1 , | 1 55 



223 
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SECTION 4 



la. Do you currently drink any type of alcoholic beverage? (*'X" CORRECT ANSWER AND 
FOLLOW INSTRUCTION TO T?iE BRIGHT OF YOUR ANSWER.) 

Yes 056-1 ^PLEASE ANSWER Q.lb 

No □ -2 ♦PLEASE RETURN ANSWER BOOK TO INTERVIEWER 

lb. Would you please ''X" the type or types of alcohol beverage you most frequently 

drink. (YOU MAY »»X" MORE TOAN ONE IF NECESSARY, THEN PLEASE ANSWER QL[ESTION Ic.) 

Beer ; [11157-1 ' 

Liquor (straight or aixed) -2 

Wine (any kind) , r~1 -3 

Ic. ^ On how many days did you have something to drink in the past week? 



58 



WRITE IN NUMBER. PLEASE ANSWER Q.ld 
Id- What was the most you had on any one day? 



59 
60 



WRITE IN NUMBER. PLEASE ANSWER Q.le 



le. At an average social situation where alcoholic beverages are served, how many 
drinks do you ordinarily have? 

61 

, . 62 



WRITE IN NUMBER THEN RETURN ANSWER 
HOOK TO INTERVIEWER. 
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